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PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Done 
by CHARLES H. TIPPLE 


of Oneonta, New York 


_ this one in 1941 _.. this one in 1951 


and both were delivered in Gross Mounts 


If you are not on our 
calling list, write us for 
illustrated descriptive 


“We chose a tough time to open our first 


studio—September 1942. Film was scarce, 
mounts were on allocation. My knowledge 
of portrait photography was as short as 
the film and mount supply. To create a 
grade of work that would merit more 
money we chose Gross mounts — fine 


mounts enhanced even a poor photograph. 


“Now 9 years later we have four 
distinctive photographic finishes for our 
clientele to choose from but our two finest 
grades are still delivered in Gross mounts; 
they make a fine portrait even finer. We 


oppreciate the Gross Company’s interest 


in developing up-to-date mounts in keep- 


ing with the advances of photography.’ 


Mr. Tipple belongs to P.S.A., P.P.S.A,. 
of N. Y. and has been chairman of the 
Catskill Section of P.P.S. of N. Y. for the 
past two years. He is a two star exhibitor 
of P.S.A., having had over 150 portraits 
accepted for exhibition during the past 
two years; has appeared on the platform 
at 1950 convention of P.P.S. of N. Y.; 
was listed in American Annual of Photo 
graphy last year as one of the world’s 


most outstanding exhibitors. 


CHARLES H. TIPPLE 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS 


TOLEDO 12, OHIO 





LOVELINESS and ELEGANCE 


are at home on Indiatone 





The subtle richness of Ansco Indiatone Paper en 
hances the quiet elegance of this lovely, feminine 
» = yOrtrait. More and more successtul yhotographe rs 
Ask for 
are turning to Indiatone for the richer, warmer quality 
it lends their portraits. 


Y ‘ _ . 
AN SCO lhe improved Indiatone emulsion is justly famous 


for its rich gradation and extreme exposure 
developme nt latitude. Indiatone 1S also espe tally 
INDIATONE gratifying in Its response to toning and 
developing manipulations—including easily 
used \nsco Liquid Flemish loner to produce prints 


PA P E R of distinction and character. 


Perhaps your own hne work will have more appe al 
and character on Ansco’s famous Indiatone. [ry it. 





today. 
Ansco, Binghamton, N. Y. A Divisi 


© Film Corporation. “From Rese 





THE WELCH = ae A NEW PHOTOMETER 


DENSICHRON scr tve Pratograne 
= — ©) 


And Photofinisher 






EXCLUSIVE FEATURES 


@ HIGH STABILITY 


@ CONTINUOUS ELECTRICAL 
SENSITIVITY CONTROL 


@ NO ZERO ADJUSTING 


@ RELIABILITY OF READINGS 
@ EASE OF OPERATION 


THE DENSICHRON 


No. 2150 Permits saving in manpower, time 
cind materials. 


Price — $225.00 Provides high quality photographs. 


FROM THE FIRST GLANCE AT THE SUBJECT TO THE 
FINISHED PRINT — 
THE DENSICHRON WILL BE INVALUABLE 


Reads Exposure Time and Contrast Range on the ground glass 
of your camera 


On the easel of your enlarger it gives projection density and 
illumination readings. 


Reads exact printing density on your contact printer. 


Retouching and Art. Work may be done with greater accuracy. 


Write today for additional literature. 








W. M. WELCH SCIENTIFIC COMPANY 





isoninl apa ~ Established 1880 ieseobeslieaiaisineeadijegsll neha aniinncadigilbadienimin 
1815 SEDGWICK STREET, Dept. P-1, - CHICAGO. 10, ILLINOIS, U. e A. 
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We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











& WITHOUT ASSIGNMENT, by Howard Byrne. 5'/2x8's, 198 
pages, 32 pages of plates and four color plates. Cloth, $3.95, 
postpaid. Publisher: Pellegrini & Cudahy 


A book about free-lancing in photography, about how and 
where to find and recognize pictures that editors and others 
will buy but, presupposing that the reader already knows how 
to make satisfactory photographs, eliminating the customary 
textbook chapters. Mr. Byrne, himself a journalist-photographer, 
writes easily and entertainingly with the result that his book 
combines good reading with a world of helpful advice and 
information 





This department, deliberately intended to 
awaken professionals to the importance of 
stereo as a profitable side line if not a major 
field, is devoted to commercial stereo, avail- 
able markets and how to approach them, pric- 
ing, production and other studio problems. Cor- 
respondence and questions are invited. 











SO FAR, most of my interviews have been with pro 
fessionals who enjoy a fair measure of success selling 
the stereo candid wedding idea. But last week | 
stopped at a studio in Elgin, Ill., and was confronted 
with a far different story. The studio’s front door 
sign, advertising stereo wedding albums, attracted my 
attention, and | promptly went in to meet the owner — 
Mr. F. J. Moorhouse. 

Introductions over, we began talking about stereo, 
and | asked what success he was having in the stereo 
candid wedding field. The reply, and the ensuing 
discussion, while it represents only one man’s exper- 
ience, brings to light a problem which may also be 
plaguing other professionals, particularily in smaller 
communities. 

Here was a photographer who had purchased a 
Stereo Realist camera, plus the accessories, almost three 
months ago, but had sold only one stereo album. Per 
haps his price of $110.00 per album may be a part 
of it, at least in his community, but the difficulty 
seemed to be deeper. Black-and-white candids con- 
tinued to move at the usual rate, but selling the public 
on stereo seemed to be an uphill job. 

One day somewhat of a climax occurred when 
Mr. Moorhouse got an order to take black-and-white 
candids at a business executive's wedding. For exper- 
ience, plus the opportunity to “try out” his stereo 
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the ECONOMY line 


of photo envelope 
specialties 


* PHOTOMAILERS 
* NEGATIVE PRESERVERS 
* KRAFT ENVELOPES 
* GLASSINE ENCLOSURES 
* GLASSINE ENVELOPES 
* COMMERCIAL ENVELOPES 


APEC is your most dependable source of 
quality photo envelope specialties. All sizes 

. . UNy quantity . speedy service .. . 
the best prices. Write for price list and 
samples TODAY. 


AMERICAN PRINTING 
& ENVELOPE COMPANY 
130 West 17th St., New York 11 
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Ihe Cover Picture 


The original of this month’s cover was an Ekta 
chrome by Greb & Scherk, two New York City 
photographers who specialize in making your 
mouth water. It was taken for the Puerto Rico 
Rum Institute and aimed at the profitable bride’s 
market (over 1,000,000 marriages a year). The 
campaign broke in (you guessed it) June, 
appearing in Life and other national publica 
tions. Art director: Bert Emmert, of McCann 
Erickson, Inc., New York City. Style and setting: 
Emma Cole. The title: “Bride’s Bowl Wedding 


Punch.” 


camera in rather difficult surroundings, he took several 
shots on speculation. Mr. Moorhouse had me look at 
three of these and they were all good, interesting 
shots. The client, on the other hand, had been unim 
pressed when shown the color stereo slides. 

| have used the above isolated incident, along 
with Mr. Moorhouse’s already mentioned difficulty in 
“selling” his customers on stereo albums, for a pur 
pose. And that is, to point out the need for a general 
awakening of the public as to what is meant by a 
stereo wedding album, stereo candids, and that these 
are an accepted photo-product sold throughout the 
country. To professionals, the words “stereo candids” 
have meaning, but I’m afraid many people (and many 
have never even used a Brownie) do not fully com 
prehend this new-old photographic innovation. 

As our discussion continued, Mr. Moorhouse re 
vealed that he was far from discouraged with stereo 
although just how the public was to be aroused, he 
did not know. 

However, one of his suggestions had to do with 
a nation-wide promotion of stereo candid wedding 
albums, at the customer level. Once the public has been 
acquainted, through photo-advertisements of weddings 
incorporating stereo, with this innovation, professionals 
should find it easier to sell. Once stereo becomes an 
accepted, socially smart, wedding souvenir, the mar 
riageable crowd and their parents probably will evince 
more interest 

The promotional idea could be handled, or spon 
sored, thought Mr. Moorhouse, by the various photo 
graphic associations, assessing members throughout 
the country for the costs of such advertising. If each 
photographer tries to take on the expense of promoting 
stereo candids in his community, the cost could amount 
to a sizeable figure. On the other hond, a small con 
tribution to his association may well achieve the same 
goal. This is one man’s opinion, only, but it does point 
to a promotion problem which could be handled better 
than it is at present. 

Also, it is highly possible that stereo equipment 
manufacturers, once they see the light, may take hold 
of the idea. Magazines of interest to future brides 





ayes WORK 


with a 


SUPER D 
GRAPLEN! 


Whether it’s portraiture, ac- 

tion, landscape or fashion... 

the famous Super D Graflex 

takes all the guess-work out 

of picture-making. You can focus right 

up to the moment of exposure wie 

straight through the taking lens. A brilli 

ant, full-size image, right side up, makes 

perfect) composition easy. No parallax 

correction is necessary ... for the pic- 

ture you see is exactly the one you'll get! 

Focal plane’ shutter’ gives governed 

a speeds to 1/1000th. Automatic Dia- 

THE AMAZING eS phragm and built-in flash synchroniza- 
EKTALITE FIELD LENS... tion head a long list of other prize-win- 

is one of the Super D Graflex’s outstanding ning features. Handle a Super D Graflex 
refinements. It gathers light and distrib- at your dealer’s today. See how simple it 
utes it evenly over the ground glass for is to use! You'll agree, it’s the finest 
a ee ee TE > - - Bee Deneee professional reflex on the market! Choice 


ments the ingenious Automatic Dia- 
models. New low 


phragm, which allows full aperture of 4x5 or 314x444 
focusing, closing down to your prices from $246.75. 
pre-set opening the moment 


you trip the shutter. ai 
ie Micaniee eee 
ee ee 


1 
| 
| 
I 
| 
| 
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I 
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Graflex Inc Dept 53 
Rochester 8, New York 


o 


Please send me deta 
Graflex 


RUAFLE. 
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7 


The 


Professional 


Photographer 





and our thousands of customers know 
it’s true! They take every order they 
can for such specialties as miniatures, 
pastels, oils on canvas and the like and 
— without a cent invested — send the 
work to us for finishing. 


We return the completed job; they add 
their profit and collect. It sounds simple 
— it is simple — it means more cash 
in the till. You can do it just as easily 
by writing for our illustrated price list 
today! 


104 South State St. 


Syracuse 2, N. Y. 








BUILT TO LAST-FOR 


YEARS AND YEARS 


The NEW Keith HEAVY- 
DUTY PRINTING FRAMES 


Steel-to-steel clamps — no wood to break. Four 
handy sizes: 5x7 ($4.95), 8x10 ($6.95), 11x14 
($9.50), and 16x20 ($14.95) 


Distributed Exclusively By — 


GARDEN & WILLIAMS 


3266 W. PICO BLVD LOS ANGELES 6 





and their mothers seem most apropos for stereo wed 
ding promotional advertisements. Whatever benefits 
the professional photographer along this line is bound 
to be reflected in increased sales for stereo suppliers. 
As it is, most of the photographers I’ve talked with 
make it a practice to suggest that clients buy a stereo 
camera and keep adding to their set of candid wed 
ding slides, thereby getting prolonged use out of the 
viewer. 

Whether the successful promotion of stereo candids 
rests upon an advertising program designed to acquaint 
the public with its merits, or if it is strictly a matter 
of a professional getting off his easy chair and hust- 
ling, and not blaming this or that for poor business, 
| do not claim to know. However, to me, it seems 
logical that a combination of both would bring greater 
success for all concerned. Add to this the caution of 
not pricing stereo candids right out of the market, 
and the possibility that stereo should be considered 
as a profitable supplement to the regular black-and- 
white candid albums. Helpful remarks from readers 
dealing with their own proven experience in selling 


stereo will greatly help other professionals. Even more 


helpful would be frank information concerning the 
prices they charge for stereo candids and stereo albums 
from those photographers (and their numbers are 
steadily increasing) who are consistently and success- 
fully selling stereo, whether in the wedding or com- 
mercial field. How about writing me, in care of THE 
PROFESSIONAL? 





We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 
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M The Architectural Photog. Assn., which started some 
years ago with membership almost exclusively in the 
New York area but has been gradually accumulating 
members across the country, went on a national basis 
on January 1 and now has vice-presidents for the 
northeast, southeast, midwest, northwest and southwest 
regions, with headquarters continuing in New York City. 


HM New officers of the Southern New England Press 
Photog. Assn. are: John P. Callahan, Providence (R.I.) 
Journal-Bulletin, pres.; Joseph Marcello, vice-pres.; Frank 
Farley, also of the J.B., treas.; Leo Reardon, sec. 


B& Various attempts have been made in past years to 
establish a New Jersey state organization but none, to 
our recollection, have been permanently successful. 
Perhaps the newest, the Assoc. Prof. Photogs. of New 
Jersey, incorporated in January by a group of studio 





Buyers welcome salesmen 
with ~lealist shdes 


says FRED G. JONES, Advertising Manager, 
The Creamery Package Mfg. Company, Chicago, Illinois 


MANUFAC TURERS ordinarily find it impossible to display 
complete lines of large equipment at branch offices. But 
REALIST slides which exactly portray their products in amaz- 
ingly realistic third dimension and full, natural color give them 
an office display room in a small sample case. 
Buyers actually welcome salesmen with REALIST slides, be- 
cause they can study every detail of construction, color, texture 
without leaving their desks. REALIST three-dimensional trans- 
parencies never fail to get the customers’ undivided attention. 
‘They save time all around, too. Winner of 1951 
Professional photographers can greatly increase their sales Va 3. CAMERA 
volume by promoting REALIST sales kits in industry and busi- Gold Medal 
ness. Once the initial commercial sale is made, others follow. Achievement Award 
And it’s a continuing source of revenue as sales kits are im- 
proved or changed to meet different market conditions. 
fee as~sce eee ean seaeae SAMA SSSan Ee 
a 
Write now for this FREE informative folder Ce * acd edad Airset 12. Wis. 
on ‘‘Commercial Applications of the Stereo coommneciel . 5 ‘ 
REALIST." Fill in and mail the coupon. of the strwe-reatat Please send me your folder on “Commercial 
7 


“1 Applications of the Stereo-REALIST 
. ; : 
srerrol) (A110 | 
UGILSU 


THE CAMERA THAT SEES THE SAME AS YOU 


Stereo-REALIST Cameras, Viewers, Projectors and Accessories 
are products of the David White Company, Milwaukee. 


ee eee eee ee eee eee eee eee eee 


9 


The 
Professional 
Photographer 








EFFECTIVE NOVEMBER Ist, 1951 
lax has been completely removed 
ne of stainless steel products. 
r-2 latest catalog #40 listing 
nal items. 


64 West Illinois Street, Chicago 10, Ill 








We Pay HIGHEST PRICES 


FOR 
Used. Discarded Safety Films 
WRITE FOR QUOTATIONS 
PLASTOFILM, INC. Wheaton, Illinois 








CONTROL WITHIN ‘°F, 


REPORTED BY USERS Get the most out ofyour 
negatives with the saf- 
est water control made. 
Used in leading labs for 
B & W, Color and X-Ray 
film developing. Pays 
back its cost many 
times a year. Order 
thru photo supply firms. 

THE POWERS REGULATOR 
C0., 3403 OAKTON, 
SKOKIE, ILL. (pp4s) 


Send for 


Circular 


PD-358 


THERMOSTATIC WATER MIXER 














PHOTO MOUNTS 


EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 


NU-WAY COMPANY “re 


circular. 
Box 113 West Toledo Station 
1913 Sylvania Ave. (rear) & 4148 Monroe St. 
TOLEDO, OHIO 





° Write for prices or send film 


7273 Santa Monica Boulevard 
‘ee ook © Beek Bs Dept. D, Hollywood 46, California 
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owners from Jersey City and Hoboken, will have better 
luck. Following the incorporation, at a meeting in 
Hoboken January 21, the following officers were 
elected: Harold Bardes, pres.; John Cevetello, vice-pres 
Martin Arenson, treas.; George Costello, sec. 


HM On Jan. 23 the Prof. Photog. Assn. of Southern Cal 
ifornia, meeting in Los Angeles, installed as officers 
for 1952 the group shown in the accompanying illus 
from left to right: J. W. Bishop, Burbank 
sec.; Floyd M. Roberts, Los Angeles, pres.; Ralph Barton, 


tration — 
Whittier, vice-pres.; Betty Ross Clarke, Van Nuys, treas 
Not shown is Miss Rena Frandsen of Los Angeles, 
recording sec. Retiring pres. J. Edmund Watson, Los 
Angeles, summarized the accomplishments of the year 
and new pres. Roberts discussed his plans for 1952. 


The President’s Cup for outstanding service was awarded 
to program chrm. Edward J. Toplitt of Beverly Hills 
The Portrait Trophy (for most points received in print 
competition during 1951) went to Ruzgerian Kourken 
of Pasadena who also had the portrait “Print of the 
Year’ selected from among ribbon winners by vote of 
those attending. The Commercial Trophy (also for the 
most points) was earned by Jerry Peterson, Monrovia, 
with Mr. Toplitt taking honors for the commercial 
“Print of the Year.” Directors, in addition to officers, 
are: Max Munn Autrey, Hollywood; Judson Hawthorne, 
Los Angeles; Maxwell Brenneman, Huntington Beach 
Mr. Toplitt; Douglas White, North Hollywood; Paul Ken 
nedy, Arcadia; Charles F. White, Hollywood; Mr. Wat 
son. Membership is now in the neighborhood of 100 
and still growing. It's pleasant to note that most of 
those mentioned are subscribers of ours 


HM The 56th annual convention of the Wisconsin Prof 
Photog. Assn. will be held in Milwaukee July 6-9 at 
the Federal Legion Post, 727 E. Wisconsin Avenue 
Convention chairman is Gilbert E. Mayer, M.Photog 
of Milwaukee, who tells us that the program will be 
built around a group of clinics and will be known as 
“Wisconsin Workshop.” Officers of the organization 
are Edward P. Curry, Milwaukee, pres.; Al. Rippe 
Watertown, Ist vice-pres.; John H. Keel, Marshfield 
2nd vice-pres.; Edward P. Block, Beaver Dam, treas 
Philip E. Troiano, Jr., Milwaukee, sec 





Dull day"'sunlight”. See how photographer George Miller has used G-E Midgets to create the effect of sun 
light, giving the picture extra form and sparkle. And try flash in the sunlight to fill in dark shadows! 


hen NOT Posing makes a Better Picture! 


_G-E Photoflash lets you shoot fast... catch candid action 


You just can’t make young pups hold still and 
“watch the birdie!” 


But don’t worry about that when taking pictures with 
General Electric Photoflash. Because G-E Photoflash 
provides a punch of light to capture every detail and, 
most important here, really “stops” the action 
of jumping, wiggling, clawing, yelping. 

Result: a much more interesting picture because 


it is candid. 


Remember, there's a G-E lamp for every photographic purpose 


GENERAL@Q ELECTRIC © 
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: . for a_ difficult retouching 
Miracle Solution [%,,2,, Me" getpening 
Process . . . negative or print retouching dyes combined in 
a chemical base balanced for correct viscosity, surface 
tension and gelatin controlling characteristics; plus a new, 
improved Dyacol Silver Etch . . . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyacol dye solutions flow on 
smoothly. lie flat. release their dyes at a uniform rate. 
For ialoreantion and prices write, ® 
Box 192. San Francisco, California. 


QUANTITY PHOTOS 


You get the money — we do the work. 
Highest quality glossy reproductions, post 
cards, mounted blow-ups from your original 
photos, negatives or art work. Glossy 
8x10‘s as low as 5c each. Send now for 
free samples and price list. New Louisiana Association officers: From left to right — 


MULSON STUDIO Leon M. Trice, Sr., M.Photog., New Orleans, vice-pres.; 


t ; | lue, Lof 
P. O. BOX 1941 BRIDGEPORT, CONN. sega Shreveport, pres.; Calvin Blue, Lafayette, 























SALON OIL PORTRAITS W The 1952 oe “4 the Prof. Photog. Assn. of 


Louisiana, held Jan. in New Orleans, drew an 
Portraits of distinctive quality; life like color and texture— 
executed entirely in heavy brush work and giving a full oil : ‘ 
appearance. Most effective results on your QL, L or tapestry of Shreveport (new pres.) writes that it was the best 
papers 


they have had, leaving the organization at the close 
DOROTHY CARVER STAFFORD 


of a highly successful year with better than $1,200.00 
41 W. Notre —— Glens Fats sh ae Falls, N. Y in the bank. It was planned to elevate vice-pres. John 


attendance of 173 and former sec.-treas. Otis Johnson 





J. Varenholt, Sr., New Orleans to the presidency but 


due to ill-health he asked to be relieved. Leon M. 
Make Money....tlti Trice, M.Photog., New Orleans is new vice-pres., with 


Calvin Blue, Lafayette, as sec.-treas. Plans are already 


— SQV Chemicals! under way for a 1953 convention in January, with 


with one 1952 sectional meeting in Lafayette in May and 
another in Shreveport in October. Also on the board 
are Durwood Griffin, Monroe; Mrs. Jack Kohara, Alex 


ondria; A. L. Duncan, Jennings; D. D. White, Bogalusa; 
SILVER COLLECTORS Eric McVadon, Baton Rouge; Mrs. Phyllis Moore, 
“| 


M.Photog., Lee Tilton and Mr. Varenholt, all of New 


WRITE TODAY FOR COMPLETE DETAILS Orleans. The two-day program included E. E. Hoffstet 
Sears ony ST LIMAT ONTO ter, M.Photog., St. Louis, Mo.; Fred J. Church of Kodak; 
Billo Smith, San Antonio, Texas; Frank L. Rissi, Collins 
ville, Ill; Paul Markham, St. Louis; Offie Lites, Pine 


“INDUCTOMATIC” Bluff, Ark., and Moreland Herring, Waxahachie, Texas. 
The Modern Electric Retouching 
and Etching Machine 
Lowest price Easier better, faster . 
retouching. Takes up to 8x10 nego Assn. of Photogs. is long over and soon, we hope, we 
tives with special adaption for re shall be able to publish a report in this column. We 
touching 70mm film in the 100’ rolls - ‘i 4 3 . 
For mechanical etching use the ‘*Micro did want to mention that this organization, with its 
shaver’ tool furnished with each ma January News Bulletin, mailed to all members a four 
chine. Light and stroke intensity con tre ° 
trols. ‘Write for further information page folder containing reproductions of the prize 


The H. K. WILLIAMS Co. Moline, Llinois winning photographs of the 1950 convention, a very 








M By now of course the 1952 convention of the Indiana 





well done offset job prepared and printed without cost 
° e to the association by D. S. Stouffer, in 1949-50 2nd 
For Quick and Sure Color Service vice-pres. and chairman of the picture exhibit commit- 


tee, and this year |.A.P. president. His idea — and 





Custom 35mm Duplicating Any Size Original : : 
‘atom Yee e Sierms Malia «= .Sdc ea a good one, too was that this reminder of an 


Discounts to Dealers and for Quantity Runs earlier year’s prize-winners might well stimulate more 


GLIED’S STUDIO entries for 1952. The |.A.P. is also actively promoting 


the adoption of the Green River ordinance which puts 
8418 W. 3rd St Los Angeles 48, Calif 











a stop to house-to-house peddlers and in the Bulletin 
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how ONE precision enlarger does 


the work of SEVERAL! 


The complete satisfaction of a top professional job, 
yours with the Omega D-2 and quality-matched 
OMEGA accessories. The Omega D-2 means effi- 
cient versatility. Replace the standard condenser 
head with the amazing new OMEGALITE for a 
superb diffusion enlarger. Add a copy attachment 
and you have a precision copy camera. Eliminate 
undesirable details with a Portrait Soft Focus At- 
tachment . . . all combined at your fingertips! 
WITH COLORHEAD 


omega D-2 $1350 


ee $1 6850 "315980. 


NEW OMEGALITE 


Unmatched for portrait work and all 
work requiring less contrasty light 
source. Interchangeable with Omega 
D-2 standard condenser head 


OMEGALITE SEPARATE, $42.75 


Colorhead Attachment— <<) Rapid-shift Filmholder— 
Permits insertion of heat- os J for 35 mm. Precision- 
absorbing glass and fil- made for rapid-fire en- 


ters between lamp and 
condensers. 


larging with the OMEGA 
D-2. 





Copy Attachment—Con. 
verts Omega D-2 into 
copy camera. Accepts 
standard 4x5” negative 
holders. 





Soft-focus Attachment— 
For the diffusion of un- 
desirable detail in por- 
trait work. 


omega D-2 enlarger 


FREE BOOKLET OMEGA 


“The three Basic Points of Print 
Quality,” an exciting new booklet 
that shows you how to make out- 
standing enlargements. Mail this 
coupon for your FREE copy! Address 


City 


My camera and negative size 


Nome__ 


SIMMON BROTHERS, INC. Dept. PP-4 
30-28 Starr Ave., Long Island City 1, N. Y. 


Please rush FREE copy of the new booklet, “The Three 
Basic Points of Print Quality.” 


Zone State 


Any Picture is Just a Snapshot Until It's Enlarged! 
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BANISH DARKROOM GREMLINS 
with the NEW, wa 3 eo si 


IMPROVED 


e New ultra-modern, functional design 
e Polished stainless steel Polonium housing 
e Ebony enamel handle 

‘ * © e Fits user's fingers—insures proper use 


‘ asee 
i A 3 El ate those greml of th 
\MeCrttind iminate 2 £ Ins ¢ ne 


darkroom, static electricity and 
dust, once and for all with Static- 
master. Save that valuable time you 
formerly used for print spotting 
and opaquing for more profitable 
$4250 tasks in your studio or lab. Remem- 
ber, one brushing action with 
Staticmaster over the film or-sur 
simultaneously neutralizes the surface and 
removes present dust and lint. Used and approved by hundreds 
of professional photographers all over the world 


Professional 
3” size 


face to be cleaned, 


ARSKe 


~~ 


Buy Staticmaster at your local photographic dealer's 
or sent postpaid if cash with order. 


NUCLEAR PRODUCTS CO. coictnncreitin 





MAKE A PAINLESS PROFIT ON 
QUANTITY PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 


Post Card 5x7 8x10 
1M $24.00 $50.00 75.00 
5M 22.00M 40.00M 70.00M 


Write for samples and complete price list so you're ready 
to quote on the first sample job that comes along. 


SPECIAL DISCOUNT FOR PHOTOGRAPHERS 


KIER PHOTO SERVICE 
Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 








EKTACHROME PROCESSING 
ANSCO COLOR PROCESSING 
PHOT-O-CHROME Sparklina Color Prints 
AUTHORIZED 
ANSCO COLOR FINISHER 
EKTACHROME PROCESSING Bann 

Write For Prices of 


~ CLEVELAND COLOR SERVICE 
3974 East I3ist Street 
Dept. PP Cleveland 5, Ohio 
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reminded members that the recent national publicity 
given to inflammable sweaters and the like should help 
to put the ordinance over in cities where the local 
authorities have hesitated to pass it. 


W@ The Soc. of Prof. Photogs. of Western Massachusetts 
is going great guns and by the close of its second 
meeting after organization — a meeting held in Spring 
field on Feb. 5 — had already signed up 47 members 
out of a potential of 100 studio owners in its four 
county area. At the Springfield meeting, with Louis 
Fabian Bachrach, Hon.M.Photog., as guest speaker, 76 
were present. They are combining their efforts with 
the Western Massachusetts Better Business Bureau in 
an attempt to educate the public with respect to 
unethical practices and are setting up a committee to 
work with the B.B.B. concerning violations. Both news- 
papers and radio have been giving them good publicity. 


M The Southeastern Pennsylvania Press Photog. Assn 
was formed in Jeffersonville, Pa., on Jan. 18, with 
Thomas M. Skilton, Norristown Times-Herald, pres.; 
James Barlow, Doylestown Intelligencer, vice-pres.; H. 
Rodman Moyer, Norristown Times-Herald, treas.; Mrs. 
Mary Dirks, North Penn News, sec. 


W The 44th and 45th general meetings of the Commer 
cial & Press Photog. Assn. of Canada were held in 
Toronto on Nov. 5 and Dec. 10 respectively. The latter 
meeting was also the 5th annual and the following 
officers were elected for 1952: Gerry Keeley, pres.; 
Herbert Nott, vice-pres.; Gilbert Milne, vice-pres.; Peter 
Inglis, treas.; Brodie Macpherson, sec., with, as directors 
Kenneth Bell, John Boyd, Brodie Whitelaw and Everett 
Roseborough. Attendance was around 50 each occasion, 
a figure rather badly beaten by the Prof. Photog. Assn 
of Quebec Province when about 100 showed up in 
Montreal for their general meeting on Nov. 19. 


‘Tis Here, Maybe! 








The "gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











HM Having almost completed half a century as her 
husband’s active partner in the Artcraft Studio, Slaton, 
Texas, Mrs. A. R. Meador died unexpectedly on October 
17, at the age of 73. Of the seven children who, with 
her husband, survive her, one is equally active in 
photography: Mrs. Marinell de Vries of the Frederic 
Marinell Studio, also in Slaton. Both Mr. and Mrs. 
de Vries are widely known in the profession, due to 
their several appearances on convention platforms 
during the past year. 








Treasured Above All! 


pHoTocraPh ALBUMS 


by Monastery Hill 


“QUALITY” is the word for Monastery Hill 
ALBUMS. Yes, customers see instantly that no 
lovelier setting can be had for ever-cherished 
portraits, candid photos, bridal scenes, o1 
simple snapshots. Luxuriously leather-bound 
: in genuine Morocco or Vealskin . . with 
Bevelled, padded binding o graceful gold-leaf tooling and handsome 
top grain vealskin Wine, ; 
Green, Brown or Ivory, Tooled moire silk lining Monastery Hill ALBUMS 
in 24 karat gold. 15 clear match the most discriminating standards for 
view acetate packet leaves flawless BEAUTY and CRAFTSMANSHIP. Heavy 
Size 5"x 7" $ 5.50 mounting stock for maximum protection. 
8”x10" 8.75 : 
1x14" 15.00 Covers are washable and stain-proof. Priced 
right for easy sales RICH PROFITS! Stock Stocked in sizes 8xI0 only 
TODAY! Other sizes available on or 
up der ECONOMY SPECIAL 
Album, equipped as our de 
luxe bindings, with 15 ace 


$606 Photoview Album 


#500 Photoview Album 


Write for Descriptive Literature 
tate leaves open on plastic 
ring, in genuine tor ained 


. vcy leathers. Color Win 
& SONS Brown and Ivor 
rder 6 
Monastery Will Bindery bei 
1753 BELMONT AVENUE CHICAGO 13, ILLINOIS 


eee ERNST HERTZBERG 


Ainderys a 


Since 1868 





Priced at $5.00 








A BUY OF A LIFETIME! 


BRAND NEW 


24x34 and 4x5 


PRESS CAMERAS 


Brand new 24%4x3 4 Busch Press- 
man with £4.5 lens in ‘sync’ shutter. 


NOW $77.50 eov2r sero 


QUICK-FIX 


Saves millions of man-hours 
for thousands of photographers 


Edwal Quick-Fix — the 
most powerful non- 
poisonous fixer made! 
Safely fixes film in 2 
minutes . 





ordinary hypo . 


. » paper too! 
Gives “scratch proof” 
negatives. Fixes over 3 
times as much film as 

no dissolving, less 


Brand new 4x5 Busch Pressman 
with 4.7 lens in ‘sync’ shutter, 
coupled rangefinder, optica! view 





solution-changing! 


Join the Parade of America’s Success- 


ful Photographers 
Fix and save Time, 


SCIENTIFIC PRODUCTS CORP. 


RINGWOOD, ILLINOIS 


Work, Money! 


finder. 


use Quick- 








NOW $130.00 «20:01 s250% 


Mail orders filled. Add postage 


WILLOUGHBYS 


WORLD‘S LARGEST CAMERA STORE 


110 WEST 32nd STREET 
NEW YORK 1, N. Y. 


113 WEST 31st STREET 
e LOngacre 4-1600 
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Taken with DAGOR LENS by S. H. Gottscho 


Perfection ! 


Pathos, exhilaration, joy, sadness 
and all the emotions of a fine artist 
make this delicate old instrument a ve- 
hicle of expression. Through it, the 
professional musician will attempt to 
ascend the heights of his artistry. There- 
fore it must be the finest obtainable. 


Quite naturally, the same holds true 
with the professional photographer. 
HIS equipment must be the finest ob- 
tainable...more particularly his 
PHOTO-LENSES. Your LENS is the heart 
of your camera. Choose it wisely... 
Treasure it always. 


For over half a century, GOERZ 
AMERICAN precision photo-lenses 
have given profitable satisfaction to 
thousands of professional photograph- 
ers. Whether your requirements are 
“run of the mill’’ or something special, 
we stand ready to serve you. 


For details write Dept. PP-1. 


C. P. GOERZ AMERICAN 
OPTICAL COMPANY 


Office and Factory 
317 EAST 34th STREET 
NEW YORK 16, N. Y. 
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SORRY! 


The final article in the series on “Photography 
for Television” by Jack Lewis must be postponed 
until next month. Just released from the Navy 
and busy trying to get his studio re-established, 
Mr. Lewis could not get the necessary illustra 
tions prepared in time to meet our deadline for 


this issue. 














M Three Kodak promotions were recently announced 
by vice-president and general sales manager James E 
McGhee. Gerald B. Zornow, with Kodak since 1937 and 
since 1950 assistant sales manager of the New York 
City branch, moves to San Francisco to become branch 
manager there. Donald C. Kerr, whom he succeeds, 
moves to the Rochester offices on special assignment 
and will later join Canadian Kodak in Toronto in an 
executive capacity. Mr. Kerr started with Kodak in 
1935. Replacing Mr. Zornow as assistant sales manager 
in New York is Warren D. Starrett, since 1951 assistant 
to the manager of the Chicago branch. 


HM On January 26, at a Testimonial Dinner held in 
New York’s Waldorf-Astoria Hotel, the annual Germain 
“G” Award of that city’s Germain School of Photo 
graphy was presented to David Duncan for 1950 and 
to Joseph Costa for 1951, while Morris Germain him 
self received a plaque from Victor Keppler to celebrate 
Mr. Germain’s completion of 45 years in the photo 
graphic field 


Arnold B. Pulsifer, 27 year-old photographer of Bos- 
ton, was hospitalized in Bedford, Mass., on January 23 
when his car left the road in that city and crashed into 
a stone wall. His injuries were so serious that he died 
two days later. 


M New field representative in Southwest territory for 
the Pako Corporation, Minneapolis, is Vern Davis, 
according to recent announcement by Pako vice-presi 
dent F. Glenn Hamilton. His headquarters will be in 
Dallas 


M Mel. C. London, 70, died on January 30 in San 
Francisco, where he had been operating a studio until 
he retired a year before his death. Many Indiana 
photographers will remember him as a studio owner 
in South Bend and Evansville prior to his moving to 
the Pacific Coast. 


Mra Wesely, Wichita, Kans., 75 this month, is 
also celebrating his 54th year of continuous operation 
of his studio in that city 


B tevi Bradley, police photographer for the city of 
Seattle for many years, died on January 29 in hos 
pital there after a brief illness. Aged 84, he had moved 
to Seattle from Ontario half a century before. 





. MOO. 5 
\ | WY < ay 


HOW TO PROSPECT GOLD THE 


NO buried treasure maps — no secret mines — 
no grub stake or desert fever. There's an easy way. 
Just ask yourself one question — which of my 


customers need cloth backed photographs. Put a little 





extra selling into serving these customers. A Hollis- 
tonized print is a customer service which pays big 
dividends in customer satisfaction. Holliston Photo- 
Cloth is self-adhesive. Applied in three easy steps — 
. quick, clean, and the best protection you can give a 


photograph or blueprint. 





Remember — it’s good business to collect 
EXTRA money for EXTRA service, Here’s how. 


THE HOLLISTON MILLS, INC."Sj258°° 


NEW YORK @ PHILADELPHIA * CHICAGO 








AN EXTRA 
PROFIT 


PHOTO-CLOTH 


» ree pays.vall 
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CHAMPION 
NEGATIVE 
IDENTIFIER 





AGAIN AVAILABLE 
FROM THE ORIGINAL 
MANUFACTURER! 


Fits any studio or view camera, 5x7 or 8x10; 
8x10 back supplied with or without 5x7 
adapter. Replaces present back, numbers 
negative and, at time of exposure, eliminates 
all future worries about negative identifica- 
tion. 


Unconditionally guaranteed; may be re- 
turned for full refund if, after 10 days, you 
are not completely satisfied. 


$40 with 4-digit unit; $35 with 3-digit; 


Both plus Federal tax 


Illustrated circular on request 


CHAMPION 


327 Main St 


MANUFACTURING 
COMPANY 


Orange, N. J. 
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W Homer B. Miller, 534 Fairmount Ave., Glendale 3, 
Calif, writes that he is anxious to secure an 8x10 
focal plane shutter which, he says: “was made by 
Graflex many years ago and fits on the back of an 
8x10 camera instead of the ground-glass, which then 
fits on the back of the shutter. As | recall, the unit is 
about two inches thick If any reader has one, in 
working condition of course, he can undoubtedly make 
a deal by writing direct to Mr. Miller 


M Roy Carlson, Chicago illustrative photographer, has 
closed his studios both in Chicago and New York to 
become executive director of photography for the 
Hunter Gaby Studios of Chicago. His entire staff made 


the move with him. 


M New manager of the Eastman Kodak Store in Oak 
land, Calif., is Lloyd E. Hedges, former assistant mana 
ger of the San Francisco store. He succeeds M. E 


Elwess who has retired due to illness 


M We had not heard before of the death of Art E 
Gibson, long a studio owner in lola, Kans. Carrying 
on the business, still as the Gibson Studio, is Mrs 
Lena Arbuckle, associated with Mr. Gibson for 22 years 


@ Vincent Thomas, MPhotog., studio owner of Ottawa 
Ont., whose activities at national and other conven 
tions have brought him a wide acquaintanceship in the 
profession, joined the traveling staff of the Eastman 
Kodok Charles 


Hislop has taken over his business and plans to con 


Company, Rochester, on January 1 
tinue under the name of the Thomas Studio for some 


time 


M@ The Association of Art Studios of Chicago which 
from the name, we would assume to be an organiza 
tion of commercial art studios and illustrators, recently 
elected officers. All, we note, are illustrative photo 
graphers: Lee Blevins of Kling Studios, president; How 
ard Guernsey of Whitaker-Guernsey, vice-president 
Stanley R. Anderson of Berlet-Anderson-Marlin, secre 
tary-treasurer. So now we are wondering — is this a 
new society of illustrative photographers or merely 
another indication of the sieadily increasing dominance 
of photography in commercial illustration? 

WM Fred M Doudna, portrait cameraman with the famed 
Harris & Ewing Studios of Washington for 25 years 
prior to his retirement five years ago, died on Jan 
vary 22, after a long illness, at his home in Malta, 
Ohio 


HM Newly appointed advertising manager of Carl Zeiss, 


Inc., American distributors of the noted Carl Zeiss 
line of lenses, cameras and other specialties, is Karl 
A. Barleben. Fellow of the Royal, for years Dean of the 
New York Institute of Photography, writer, lecturer and 
teacher of photographic techniques. He also has had 
wide experience with various photographic manufac 
turers. 
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MALLINCKROP CHEMICAL woRKS 
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SPEED 
FILM and PRINT 
PROCESSING 5 WAYS 


a with these PAKO 


If you are 
racing time 
& deadlines.. 





ERR 


ah PAKO Model 2 DRY- 
CAB—Reduce your film dry- 
ing time to a minimum with 
a PAKO Model 2 DRYCAB. 
Ideal for drying black and 
white film (roll, cut or 
packs), color film and prints. 
Takes less than 2 x 3 feet of 
floor space. 


e PAKOLUX PRINT 
WASHER—Triple washing 
action of the PAKOLUX 
washes prints faster and 
better. Revolving stainless 
steel drum, jets of water 
and ‘air keep prints sepa- 
rate wash them faster. 
| Takes only 23” x 36” of 
floor space ... is easy to 
install. 





4 


© PAKO ELECTROGLOSS i 
DRYER—Dry prints quickly, thor- / 
oughly, evenly with this bench j 
model print dryer. Thermostati- 


cally controlled heat (gas or elec- 
tric) plus variable drum speed al- 
lows fastest drying speed. 
only 13” x 
polished 15'/4” 


Takes 
Highly& 


of space. 
wide drum. 


0 PAKO WETTING AGENT ad- 
ded to final film processing bath cuts 
drying time from 30 to 40°. 
Sponging and wiping is eliminated 

. film scratching reduced. For 
faster penetration of developer, 
short stop and hypo add PAKO 
Wetting Agent. Available in quarts 
and gallons. 


5) PAKOSOL glosses, flattens and 
speeds print drying. Two ounces 
added to a gallon of water makes 
soft, pliable prints with a beautiful 
glossy finish. One ounce to a pint of 
water makes prints surprisingly free 
of curl and cockle. Solution may be 
replenished as needed. 

Write today for complete informa- 
tion on these time saving PAKO 
Products. 


PAKO CORPORATION 


1010 LYNDALE AVE. NO. * MINNEAPOLIS 11, MINN. 
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| 946 N. Cahuenga Bivd., 


|= Sprague Talbott, 





war photographer for Look maga- 
zine in World War Il and for the past year and a 
half chief photographer for the Pacific-Alaska division 


of Pan-American Airways, died of cancer in San Fran- 


| cisco on the night of January 6, at the untimely age 


| of 45. 
te Henry LeCocq, for two years manager of Harold’s 
| Studio, Fargo, N. D., has bought the business f-om 


its owner Harold Becko, who also has studios in several 


other cities. Mr. LeCocq, formerly of Omaha, has spent 
15 years in photography, including two during World 
Wor Il as the Air Corps. The new 


name of the establishment will be the Lecocq Studios. 


cameraman in 


Ml We were sorry to learn of the death of George K 


Miller of Marshall, Texas. Aged 81, he had spent 50 


years in photography in that state and was a past 


president of the Texas Association. 


@ The David White Company of Milwaukee, makers of 
Stereo Realist cameras and accessories, have established 
two new branches for stereo slide mounting service to 
assure Stereo Realist owners faster, top-quality factory 
both branches being well equipped 
trained personnel. 


mounting service, 
and manned with 


tion 


The eastern sta- 
Old Greenwich, Conn., and the western at 
Hollywood 28. The title for 
“Stereo Slide Service’’ and charges will 
be the same as for work done at the Milwaukee head- 
quarters though 


is at 
each is simply 


customers in the east and west, by 
using the new branches, will have their service speeded 


up by several days to a week. 


@ Carl C. Ubell, N. Y., recently 
established Ubell’s Studio in that city 


Rome, sold his long 


Hin our last two issues we have had to report the 


death of three Masters of Photography and now the 


| roster is thinned once again with the passing of Alfred 


Brigden, 71 


| of Toronto, Ont., 
years. 


| For years 


, first Canadian to be awarded the Degree. 
Mr. Brigden was manager of the commercial and illus- 
trative studio at Photo Engravers & Electrotypers, Ltd., 
and had been with the firm for 38 
He died on January 14 in a Toronto hospital. 
he had been active in 
Ontario Society, 


the affairs of the 
frequently serving on its 
he was also an Associate of the Royal. 


juries, and 


M Lloyd R. Priddy, M.Photog., 
Wagner of Youngstown, 


once with Schween 
Ohio, and later owner of the 
Ben Studio in Hollenden Hotel 
lost his lease, is now managing the portrait 
department of the big Waltz Studio in Canton, Ohio 
There Guy G. Waltz, who originally made himself 
known “Waltz the Cameraman,” keeps 
as many as 40 people busy at times with commercial 
and illustrative work, portraiture and photo-finishing 
Writes Mr. Priddy, still home in 
Youngstown, “I hereby renew my subscription to THE 
PROFESSIONAL PHOTOGRAPHER, 


Strauss Cleveland’s 


until he 


in Canton as 


who makes his 


the newsiest maga- 





a 
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ow PACKAGED =" 
Sales Appeal 


The JOHN BYRNES COMPANY, INC., creators of fine 
PHOTOMOUNTS can solve this problem for you. Right now 
is the time to build prestige by bringing your PHOTOMOUNT 
a) up to the minute. The beauty of a smartly styled PHOTO- 
7 MOUNT reflects prestige: A fine portrait deserves the 

perfect setting. You will be proud to display your portraits Send for folder 

in éne of the JOHN BYRNES distinctive up to the minute showing complete 

: PHOTOMOUNTS. line . 

















JOHN BYRNES CO., Inc. 
| 33° LYMAN STREET SPRINGFIELD, 




















FREE «. CAMERA, LENS CA 
i Ab ERTLERLITE TRIPODS 
bi JUST OFF PRESS. 72 pages 
crammed with THOUSANDS 
of newest PHOTO TOOLS, 
CAMERAS, (Press, Studio, 
Candid, Special Purpose, 
etc.), LENSES, PROJEC- 
TORS, Lighting Equip- 
ment, Developing Equip- 
ment, ENLARGERS, etc 


of ; for the amateur and 
- professional, in every 
§ < day, scientific or in- 


3 <S dustrial work, 


Burke & James, Inc. 


FINE PHOTOGRAPHIC EQUIPMENT FOR OVER 54 YEARS 
321 S. Wabash Ave., Chicago 4, Ill. U.S.A. 


" (7 *UNE-AND INEXPENSIVE 


ML —=\\@Metal-Photo-Frames 
"GUARANTEED 100% 
also Midget Tripod elevates to 6 ft.; Junior to 9 ft.; 


a. be 
1g PICTURE FRAME MOULDINGS Commercial to 11 ft. Quickly and easily adjust- 
s PICTURES, “FRAMES; AND MIRRORS able. Sturdy but light weight, Expertly designed 


| [White for FREE Catalogs i -eanonns 


| MANUFACTURED BY ERTLER PHOTO EQUIPMENT 
‘GEORGIA ART, SUPPLY. COMPANY 113 Se. Clair Ave. N.E. Cleveland 14, Ohio 


280 GARNETT ST., ATLANTA 3, GA. 

















21 


The 
Professional 
Photographer 





‘RR dese aren “1 | zine of them all in its field. | have read it for years 
and years and | hope | shall never have to stop.” We 


| 

RIGHT-from startto finish! | expect to stick around as long as you do, friend 
| 
| 





Priddy 
| 


e Sylvania Electric Products, Inc. are giving wide pub 





licity to their 1952 “Pets Are Fun” flash photography 
Pe ee contest, in which 50 prizes (the top being a two-week i 
all-expense 15,000 mile air trip and African safari with j 


famed Commander Attilio Gatti) will be awarded to j 





youngsters. The dealer whose name appears on the 

first prize-winner’s entry form will receive a $100.00 

cash award. Those studios which sell Sylvania Super- 

flash lamps no doubt already know all about the con 
| test, news of which reached us far too late to give it 
any advance publicity so all we can do now is to 
hope one of our readers gets the hundred. 





HM Dean H. Faulkner, owner of Studio F in Boulder, 


Colo., was installed as president of that city’s Junior 
Here’s your top quality, Hi-Lustre 18-8 Stainless Steel 


Chamber of Commerce at a banquet on the night of 
Tray for efficient darkroom production. A complete 





size range for Developing, Hypo and Fixing. Special pumrery. OF 

sizes made to order. 
iia Mike Me er M Harold C. Harsh, who started with Ansco of Bing 
Sturdy Construction e Easy To Handle hamton, N. Y., when he graduated from M.I.T. in 1934, 
or Processing and Deep Roll Units also available and has been moving up steadily in the company 


SEE YOUR SUPPLY HOUSE REPRESENTATIVE TODAY 
or Write for Free Illustrated Catalog No. H149 


LEEDAL STAINLESS STEEL PRODUCTS, INC.,mm 


t i t t is Mauri _A , 
2707 SOUTH WELLS STREET ° CHICAGO 16, ILL he quality control department is Maurice G. Anderson 


former manager of film quality control, while moving 


up to replace Mr. Anderson is Rocco L. Fiaschetti, who 
A PRINTED Envelope 


is GOOD advertising. 


Your NAME, ADDRESS & PHONE No. 


since, was recently promoted to production manager in 
charge of Ansco’s film, paper and chemical plants. 








Succeeding him in his former position as manager of 


| was head of the evaluation section of film quality 
control. i 


@ Edward Riley, 49, native of New Jersey but a Florida ! 
studio owner until six years ago when he moved to 
Albany, N. Y., died in the latter city on January 21 

















Where addresses are not given, a postcard 
request will bring them to you promptly. 

NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 











printed on lished purely as news and all claims or state- (i 
1000 45x 63, BROWN KRAFT GUM FLAP $ 8.10 ments are solely those of the manufacturers 
1000 5Y%x 7Y% BROWN KRAFT GUM FLAP 9.40 | or distributors. 
1000 8%2xl0% BROWN KRAFT GUM FLAP 15.95 | iy 
All Prices F.O.B. N.Y. | 4 Burke & James, Inc., 321 S$. Wabash Ave., Chicago 4 ! 
iil. will send free on request to any reader their 54th Annual 
Also available: | Catalogue, a profusely illustrated affair of 68 pages and cover, 
NEG. PRESERVERS @ GLASSINES ® PHOTOMAILERS 82x11, listing everything under the sun that photographers 
need, including what they claim to be the most comprehensive 
SEND YOUR ORDER IN TODAY! | collection of lenses in the world, from focal length of %” to 
the 48" “Big Bertha.’ ' | 
jal 
Fenjohn Underwater & Equipment Co. will send detailed ; 
NORMAC PRI TING and ENVELOPE Corp. | folder on underwater photographic equipment: motion picture 





camera, exposure meter, etc., on request to those interested 
17 WEST 3 S™T NEW YORK 12, 


in this exceptional and quite limited field of photography 
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The New 
I952 CATALOG 


of 
om Ct 
Is Now Ready 


PRINCIPAL PHOTO SUPPLY DISTRIBUTORS 
AND EASTMAN KODAK STORES 


MAKE SURE 
YOU HAVE 
YOUR COPY! 











A wide choice of metal frames, in a full range of 
styling, sizes and price, with finishes of fine variety 

. and the same for wood frames in solid oak, walnut, 
cherry, mahogany and maple, with modern, traditional 
and Provincial selections. Definitely the fine studio line 
of the year . .. specially created for studio selling, 
exclusively. Use this new 1952 Catalog to back up your 
photo frame merchandising. 


NATIONALLY ADVERTISED 
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NEW! MONKEY PUPPET - DOLL 


PUPPET Best puppet on the market—we're making these 
especially for studio trade. Lifelike colored face, brown 
rayon mohair. Large man‘s size—complete with 5 extra 
squeakers $2.50 
DOG PUPPETS Best one ever made—cream color—liarge 
brown ears—heavy duty squeakers including 5 extra $2.95 
MONKEY AND DOG PUPPET—Special $5.00 
DOLL Wired arms and legs—a very attractive monkey doll- 
dark brown color $3.95 
MICKEY MOUSE — MINNIE MOUSE — DONALD DUCK — 
PLUTO puppets—(rubber heads) that make noises. Each $1.50 
Set of 4 including extra squeckers $4.95 
SAMPLE OF GIMM!CKS—complete set of 25-30 toys 
children’s giveaways—all good items (sample of each) $2.50 
Cash with order — We prepay postage . . 
NEW PRICE LIST NOW READY ON OTHER TOYS & SALES 
IDEAS. Many new items added to the line. 
New 24 Page Catalog Now Ready. Write for Copy Today 
@ PHOTO MAILERS @ NEW PROOF ENVELOPES 


New price now ready — lowest prices — many new ideas — 


THE PIERCE COMPANY 


3705 Nicollet Ave., 
Minneapolis 9, Minn 











CIRKUT CAMERAS 
BOUGHT — SOLD — OVERHAULED 
RENT A CIRKUT CAMERA 
PRICE $30.00 PER WEEK OR $50.00 PER MONTH 
GABRIEL ALLEN — 15 EXCHANGE PLACE 
JERSEY CITY, N. J. 








YOU SHOULD HAVE A 
RICHARD PRINT WASHER 


a Only $19.95 


@ White Plastic On 
Spun Aluminum 
@ Tripie Jet Action 
Constant Motion 
@ Continuous Drain 
From Bottom 
@ 10-Day Money- 
Back Guarantee 
Washes 60 DW 8x10s thoroughly in 25 minutes 
Also handles 11x14s. Thousands in use everywhere 
See Your Dealer or Write for Literature 


RICHARD MANUFACTURING CO. 
1502 E. Colorado Dept. C-4 Glendale, Calif 
NAME OF LOCAL DEALER 


Send Free ra » Send Washers $19.95 ea 
Nome 
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Nuclear’s new pro 
fessional-size (3) 
Staticmaster brush 


Nuclear Products Co., 2156 Newport Blvd., Costa Mesa 
Calif. have ready new, functionally designed Staticmaster Brush 
n 3 professional size, with polonium housing of polished 
stainless steel with handle of ebony enamel recessed on under 
side for ease in handling. With polonium strip facing down 
Staticmaster is brushed over surface to be neutralized 
removing dust and lint while polonium frees 


bristles 
surface of static 
electricity so that more dust or lint are not attracted until 
extensive handling or rubbing have recharged it. Excellent for 
cleaning films and holders before loading before 
printing, transparencies before mounting, and for removing dust 


negatives 


and particles from all type photographic equipment Since 


Staticmaster was introduced © years ago demand has con 
stantly increased New design and improvement have not 
increased price which remains $12.50 for 3 brush; $4.95 for 


size. (Illustrated 


E. |. du Pont de Nemours & Co Inc Wilmington 98 
Del. announce their new 18-F Universal Fixer, a single-powder 
hardening fixer for all types films and papers, easy to mix 
of long life and completely without acrid fumes and odor 


commonly associated with acid hypo solutions This feature 


will not only make darkrooms mor Pleasant places in which 


to work but will be of special importance to many studio 
owners whose space is so s I} that any darkroom odor mani 
fests itself even in reception and camera rooms. Packaged in 
standard-size units, 18-F already available at photo supply 
houses everywhere 


Jen Products, Inc. have entered low-price precision flash 
gun field with Jen B-C Pocket Flash, priced at $14.95. Unit 
complete weighs only eight ounces 


ncluding battery-case 


reflector, shutter cable, condenser, battery and carrying case 
and, when collapsed in case, is no larger than reflector alone 
Features highly polished reflector giving maximum light with 
out hot spots; ball pin locking reflector to battery case when 
mounted; trigger actuated bulb release; self-shorting extension 
outlet for multiple flash permitting firing four lamps on 100 


cable without booster batteries, etc 


James H. Smith & Sons Corp 


Victor Bar-Lite Model 12, have ultra-modern two-light outfit 


Griffith Ind n new 


with Bakelite handle and padded mount for camera, as well 
as socket for tripod-mounting entire unit, all at low price of 
$5.95 without lamps. Takes all types reflector flood or spot 
lamps; finished in glow-tone tan hammertone; ha 
data on back of bar. For easy 


exposure 
storing, cord winds on clip 


when not in use. (Illustrated) 


The Victor 
Model 12, 


Bar-Lite 
in use 









































DEVOLITE-PEERLESS 


Announces a New Chlorolromide Enlarging Paper 





Devolite-Peerless who, for the past several years, have been serving the large and 
small commercial photographers throughout the United States, take pleasure in 
announcing this new development in enlarging papers. DEVOJET possesses ALL 
those characteristics so long sought for by discriminating users of enlarging paper. 


DEVOJET is featured by 
JET BLACKS ® WIDE LATITUDE @® EXCELLENT TONING ®@ CONSISTENCY 


Please write us immediately for free sample, prices and 
further information. We know you will be interested. 


Only Sold Direct to Studios 


“2 EWOLITE CORP. ~:~ 


RIDS HYPO COMPLETELY, QUICKLY 
... SAVES TIME, Wo.30 
WATER, MONEY! . 


Up to 80% faster hypo elimination HYPO 
with BFi No.30. Through a completely new NEUTRALIZER 
chemical approach, BFi No. 30 now makes 
it possible for you to wash the fixer out of 





another ‘‘must"’: 
your films and prints completely—and in BFiy 20 
) a . 
= = es eae I. ae 
! -wise. Gi 
record time! Important economy ise. Ga PRINT NATTEMING eS. 
lon treats 5000 or more 8x10 prints. SOLUTION aS 
Af 3 
4 


to condition prints e 


Insures against Hypo stain and dis- 
coloration. Indispensable for permanent 
prints . . . long awaited by police and indus- 
trial photographers . . . invaluable for wed- 
ding pictures, etc. 


Order today! 
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Photography is not ordinarily thought of as a hazardous occupation even 
though press photographers and those who cuStomarily accept magazine il- 
lustration assignments \frequently risk both life and limb in order to sat- 
isfy the requirements of\ an editor who is comfortably ensconced behind his 
desk. One magazine, however, now feels differently about it and accepts 
its reSponsibility for the welfare of those cameramen who take over the task 
of illustrating its pages.\ I refer to the free lance magazine photograph- 
ers, of course, assuming (wrongly perhaps) that such publications as Life, 
Time and others which have \their own photographic staffs cover them with 
insurance as a matter of routine. Anyway Redbook recently announced that 
every photographer working on assignment will be given the protection of a 
$25,000.00 insurance plan covering death, a series of specified injuries in- 
cluding those resulting from exposure to the elements, and other protec- 
tive clauses. Redbook's example has caused at least two other magazine 
groups to start consideration of\similar plans. All of which is part of the 
job which the American Society of Magazine Photographers is doing for its 
members. 





"Perhaps there is no enterprise So overly abuSed as that of photography," 
wrote the editor of the Mesa (Ariz.) Daily Tribune in an editorial warning 
his readers about the activities of itinerant photographers in particular 
and other types of itinerant solicitors in general. A bit of an under-state- 
ment in my opinion, but welcome nevertheless because every such comment in 
print helps the cause of the legitimate studio owner. 








"Why don't you appeal to your subscribers," writes one reader, "to list 
their old cameras and equipment for sale? I have often purchased such items, 


still in excellent condition, which photographers hardly realize they had." 
"It's a good idea," I wrote him, "but most readers will think I am just try- 
ing to push our classified columns." However, what he says is true. Nine stu- 
dios out of 10 have cameras, lenses and equipment which are just gathering 
dust, which other photographers would be glad to have and which could quick- 
ly and cheaply be turned into cash. If this is a "puff" for the classified 
department —- so be it! 





The days of personal journalism are long past and I have to remember that 
today three times as many professional photographers subscribe to this mag- 
azine as there are members in the Photographers' Association of America. Ob- 
viously if they were interested in that organization's affairs they would be 
members. Since they are not, they would justifiiably protest if I devoted 
page after page to why I am no longer associated with it - and it would take 
many pages to tell the whole story. That is why I have refrained in spite of 
much urging from my many friends. Ido, however, want to quote the follow- 
ing froma subscriber (and former P. A. of A. member) in Boston because it is 
so typical of many letters I have received and because in so few words it 
States the basic facts: "I have just finished reading your January issue. I 
was very much impressed by your editorial page and in particular your article 
on the excise tax. I am sure I speak for thousands of other photographers 
when I say we know that it was largely through your effort that the tax was 
finally removed. Of course there are always people who attempt to steal credit 
from another. You gave the best years of your life to the P. A. of A. and 
then, for your efficient management, you were given a raw deal. However the 
day may yet come when the P. A. of A. will be glad to have\you in charge once 
again. I certainly hope so, anyway." 


26 


The 
Professional 
Photographer 




















1 
J 


ed 
smears 
2 RS 
—_ 
aad 
— 
— 
Sorenaee 


M H 


WILLIA 




















Sn ee meeEEnSNEDD AEE 





HE TMAED TL EMA 





KEEP THE LIGHTING SIMPLE 


By Charles Abel, a.rP.s., Hon.MPhotog. 





“SIT DOWN HERE, Charlie, and I'll show you. Suppose | want to make a fairly large 
head of you. | move my main source up close’’ — he rolled an eight-tube Photo- 
genic fluorescent toward me at my left — ‘‘and because this is the main source I'll 
have you turn the other way and now turn your head back toward the camera — 
that’s fine — hold it. Now, of course, if | shot your face with the light as it is you'd 
be half white and half black and so’’ — he stepped across before me, turned on a 
1,000-watt blue lamp with a diffuser in a Johnson Ventlite stand facing the back- 
ground, and slowly swung it around toward my right — ‘Il complete the lighting 
by feathering this fill-in until | have just enough light to balance and model the 
shadow side. | can work my main source up close because | compensate for the 
strength of the light by making instantaneous exposures with very fast film, usually 
cutting to F/8 for head-and-shoulder shots. 

“How does that look?’’ he asked, turning to my wife who was an interested 
observer, but interrupted himself, “but wait a moment. Look at this white hair on 
the side of his head; we’ll burn that all out. So,’’ seizing a small sheet of cardboard, 
“we'll just shade that down a bit with this, and there we are. That's what | consider 
a good, conservative portrait —- and a good likeness, too. Of course, when my 
sitter requires it, | add a spotlight — | have several — but | seldom use more than 
my main source and the fill-in. Spots have their uses but most photographers don’t 
apply them properly and that's the reason we see so many harsh lightings and so 


WILLIAM HUDLETT 











many flattened out highlights. As a matter 
of fact, given one light and a reflector, any 
competent professional should be able to 
make a good portrait. 

“This is my favorite background,’ he 
went on as | turned to look at the wall 
behind me, plaster painted an oyster white 
but repainted so many times that a multiplicity 
of surface cracks gave it a beautiful texture. 
“| use it almost exclusively although | do 
have’’ — he pointed to one side — ‘‘a black 
ground on a roller which | can shove into 
place instead. You'll notice this is a small 


camera room but it’s quite large enough for 


WILLIAM HUFL 


my purposes — even for a wedding group. 
Oh, yes, | have more light, too,’ and he 
turned on a Johnson Ceiling Ventlite, one of 


the big old-timers covering a good part of 
the ceiling, 


“when | need more 
a group, and 
stand lamps as well but | still prefer to work 


with just the two lights.” 


general 


illumination for some more 


And so spoke forty years of experience 
behind the camera in the person of my long 
time friend William Hudlett, Master of Photo 
graphy, long located in Cleveland but for 
the past few years comfortably established 


in Cleveland's largest suburb —- Lakewood 
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Few individuals of my acquaintance — in or 
out of photography — make a comfortable 
living with and bother than Bill 
Hudlett. | have never seen Bill in a hurry, 
even during the four successive two-year 
terms when he served as Member of the 
House in the Ohio State Legislature and 
kept his studio going at the same time, and 
yet | can testify that when it comes to keep- 
ing appointments, business or social, he is 
one of the most punctual men | know. 


less fuss 


There is nothing elaborate about the 
Hudlett Studio, in fact you would hardly 
notice the modest sign unless you were on 
the watch for it while driving out Madison 
Avenue. The show window is of average size, 
neat and clean as a pin, with an assortment 
of portraits all in frames, the whole changed 
religiously at regular intervals. | emphasize 
the frames because it is an exceptional 
customer who leaves Bill's studio without at 
least one framed photograph, and usually 


more. You open the door and a buzzer 


sounds off gently as you step into what, 
were it not for Bill’s desk in one corner and a 
not-too-large cabinet of frames in another, 
might look like anybody‘’s comfortably fur- 
nished living room except for a profusion of 
large, framed portraits on the walls. Many 


of them, you can’t help but notice, are 
embellished with seals, blue ribbons or other 
evidences that they warrant 


cursory glance. 


more than a 


Maybe Bill is seated at the desk but 
more likely after a moment or two he will 
emerge at a leisurely pace from the dim 
recesses to be seen through a door in the 
center of the partition behind his desk, 
which separates the reception room from the 
studio proper. Stocky, ruddy-faced, always 
smiling, usually wearing a plain blue or beige 
smock and with his hair a bit mussed, he 
has the knack of making a visitor feel 
welcome immediately. He goes about the 
business at hand in a disarming manner that 
gives the prospective sitter full confidence 
in his ability, whether it’s a matter of arrang- 
ing a future appointment or showing a few 
samples and making a sitting immediately. 
What few samples he has, incidentally, are 
in the drawers of his desk; there are none in 
sight. Each transaction is as informal as a 
social call and not you have seen 
and heard him in action can you appre- 
ciate the almost imperceptible suavity of his 
salesmanship. 


until 





ws 
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Bill, you see, is his own receptionist, his 
own cameraman, his own darkroom man, his 
own retoucher, and his own finisher. His is 
truly a one-man studio and no quotation 
marks are necessary. Except for the materials, 
the mounting or the frame, a Hudlett portrait 


is from start to finish the work of Bill Hudlett. 
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Nor would he have it any other way. No exactly the manner he wants to produce them 
doubt he could do more business if he had he would have to be constantly watching 
help but instead of producing portraits in others. As it is, he has all he can handle — 
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and no ulcers. He does no advertising of 
any kind but he does have innumerable 
contacts through his membership in a number 
of organizations and as a result of his eight 
years in the Legislature. The business just 
comes — and if he moved ten miles out of 
town | don‘t doubt his customers would 
follow him for the good and simple reason 
that they like him and admire his work. “We 
all think the pictures are lovely,’’ or ‘‘Every- 
body liked the proofs’ are typical comments 
that | have heard many times as customers 
stop in to pay a bill or place a final order. 
Through the door at the rear of the 
reception room you walk almost immediately 


into the camera room, except that on the 
left is a small dressing room and on the 
right a counter with more frames, while also 
on the left and next to the dressing room is 
a small partitioned space, entered from the 
camera room end. Against the wall in this 
space are shelves stacked with boxes of 
frames and mountings, frames mostly; 
opposite these and against the partition is 
a long wide shelf on which Bill does his 


mounting, finishing and framing, not to 


mention his retouching and his typing — 
when the latter is necessary. His stock of 
frames, chiefly metal and all made by good 

(Turn to Page 55) 
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Blue Ribbon Photograph 





By 
Everett W. Saggus, om. photog. Elberton, Ga. 
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By 

Joseph P. Naylor, 
Manchester, 
Conn. 
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By 

P. W. Williamson, 
Montrose, 

Colo. 
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\\ALIMS 


DATA 


ONLY TWO lights, a flood and a spot as shown in the 
diagram, were used for this photograph. The camera 
was a 5x7 view, shooting down on the hands from a 


rather high angle. 


CRITICISM 


AS A RULE we try not to be brutally frank in criticizing 


prints sent in by readers, but to make our remarks 
as helpful as possible while having some regard for 
the feelings of the cameraman. At the same time we 
try to make it clear that it is not our main object to 
tear every print to pieces. All too often those who 
watch juries at work at conventions and exhibitions get 
the impression that they lack all consideration for the 
entrants, being mainly intent on making reputations 
for themselves as being hard-boiled judges. 

This month, however, we have a print sent in by 
a reader who plainly states that the photograph is an 
experimental one made for practice purposes only, and 
that he 


because he 


wants each and every fault pointed out 


wants instruction and not compliments 
unless deserved. So with that thought in mind, and the 
print before us, we are on our way 

The print has one merit at least: it is sharp from 
corner to corner, although it is very evident that a lens 
of too short focal length was used. Notice the com 
parative size of the two wrists and the immense size 
of the case when compared with the spectacles. The 
evident purpose of the illustration is to promote the 
use of the tissue, by showing one of its many applica- 
tions, but even this almost fails as the mass of white 
could easily be taken for almost any material inasmuch 
as no detail whatever is evident although the print 
to 8x10. Pictures like this are 


nearly always made for reproduction but in this case, 


has been blown up 


knowing what we do about engravers’ problems, we 
shall expect to see little more than plain white paper 
in the finished halftone. 

Would not spectacles with clear lenses have served 
better? The lenses in the picture seem so opaque that 
there seems to be little advantage obtained by cleaning 
them. There is quite a jumble of the objects in the print, 
due to their poor beginning with the 
hands which are especially bad, one being almost 
entirely covered. Would not the one in the foreground 
look better if it had been turned to place more of the 
back of the hand on the table? The cuffs should have 
been more carefully arranged by pulling them forward 
so they would be evenly balanced and, in particular, 
hiding most of the wrist in the foreground, as well as 
the strap on the other which is disturbing. The spec 
tacles should have been placed so that most of them 


arrangement, 


would show and with the ear-pieces or temples parallel; 
the impression here is that they are being 
out of shape. 


squashed 


As stated many times before the purpose of a 
photograph of this sort is to sell a product or service 
To do this it must first attract attention. This print does 
have one feature and, had it been more carefully 
thought out, would have enjoyed what Mortensen calls 
the ‘“Command-to-Look.’’ Notice that the hands, the 
case and the shadow form an almost perfect cross or X. 
To complete that cross is the only excuse we can see 
for including the case which adds nothing otherwise. 
Now, if the hands their 
respective corners and at the same time those corners 


were toned down a bit the eye would be drawn to 


and arms came out from 


the center of what would then be a geometric arrange- 


ment. Anyway the print, or effort, does have some 


merits and is not a total loss as an experiment. 











The evolution of a baked apple, starting at 
the upper left and going down first the left 
column and then the right — a complete 
cooking lesson which appeared in the 
Woman's Home Companion. All are 1/10th 
second exposures at F/22. 
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MAKE ‘EM APPETIZING! 
By Harold Christopher 


TONY VENTI 


TONY VENTI does not specialize in food photography. He is an all-round photo- 
graphic illustrator with a stride that takes in everything from babies to borscht! But 
he probably takes more food photographs in black-and-white and color than most 
photographers who do nothing but food pictures. 

There is a kitchen such as home economists dream about on one side of the 
huge L-shaped studio which occupies the ground floor of the two buildings Venti built 
to house his photographic operation. The kitchen is fitted with two 1951 ranges, 
one gas and one electric. Other kitchen equipment includes a couple of refriger- 
ators, an enormous deep-freeze, sinks, cabinets, and every kitchen gadget that has 
been hatched in the fertile mind of any inventor whose aim is to make life easier 
for the housewife. 


The kitchen is laid out according to the best thinking of kitchen architects, and 
it serves a dual purpose. It is used for the preparation of foods for photography 

















This photograph 
was taken at 
1/50th second 
with a 10” lens 
stopped to 
F/11. Exposure 
for the photo- 
graph on the 
opposite page 
was 1 /10th sec- 
ond with an 
8/2“ lens stop- 
ped to F/22. 


and as a background for the illustrations 
Venti does for leading 
women’s magazines. 

The windows have curtains which are 
changed for every job; and there is a seem- 
ingly inexhaustible supply of table 
china, glassware, pots and pans. The studio 
space is large enough to accommodate not 
only every type of standard kitchen equip- 
ment, but the far-from-standard array of 
cameras, lights and tripods that Venti uses 
to photograph the kitchen, and foods. 


advertisers and 


linen, 


moved 


The first article of equipment 
into the kitchen for a food shot is a Saltz- 
man studio tripod with an 8x10 all-metal 
Ansco view camera on it. 


Then, depending 
on whether Mr. Venti plans to use incan- 


descents or speedlights, he has 
equipment wheeled The speed- 
light units are Venti’s pride. There are sev- 
eral types, beginning with the units he bought 
when possibilities for speedlight in illustra 


tion were yet to be explored. 


lighting 
into place. 


He has ten separate units and also uses 
a new single speedlight which is so powerful 
that it With it 
alone, he can get a sunlight effect for his 
entire twenty-five by sixty foot studio. Alto 
gether his speedlight equipment equals about 
30,000,000 watts of light. However, he uses 
speedlight for food photography only when 
the subject presents problems that require an 


rivals the sun in intensity. 


enormous burst of illumination. Venti uses it 
for beer photographs because it makes the 
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job easier, but he made beer photographs 
successfully for years before speedlight was 
invented. 

Regardless of the method of lighting, 
Mr. Venti remarks that the trend today in 
food photography is toward color. The 
proportion of black-and-white food photo- 
graphs to color has changed from a sixty-forty 
advantage for black-and-white in 1946 to a 
seventy-thirty advantage for color in 1950. 
In lighting food photographs Venti usually 
employs stand-ins for the food during the 
preliminary “‘setting’’ up. He has a box of 
blocks of various sizes and colors, and he 
frequently uses them as bearings to mark 
the spot where he will place the perishable 
food. He surrounds each plate or platter 
with blocks. After the lighting is set and the 
exposure calculated, the dishes are removed 
and the actual food is put on them. The 
blocks, left on the table-cloth, 
show just where the dishes should go. 

This done without any 
studio lighting. To save as much wear and 
tear on the food as possible, Venti has a 


which are 


substitution is 


switch right near to his hand at the camera. 
This switch controls all the studio lights that 
are used on that particular set. Mr. Venti 
is able to switch off the lights while he tells 
an assistant where to move a certain light, 
then switch them on again for a quick check, 
then off. He also uses the switch to shut off 
the lights the moment an exposure has been 
made. Even the few 
film holders 


seconds required to 


change perishable 


food. 


can ruin 


“The main object of all food photo- 


graphy,’ said Mr. Venti, “is to make the 
food look fresh and appetizing.’ The 
methods by which he accomplishes this feat 
regardless of the nature of the food, the 
kind of lighting or the temperature of the 
studio, depend largely on experience and 
ingenuity. The blocks are one of his favorite 
devices, but he has several other systems of 
preserving the fresh appearance of the foods. 

Suppose for instance that Venti is going 
to photograph a beautiful, rare, red hunk 
of roast beef. The first step is to call in the 
home economist 


who 


takes care of all 





The exposure 
for this photo- 
graph was 
1/10th second 
with an 81/2” 
lens ot F/22. 
For the pie on 
the opposite 
page the ex- 
posure was 
1/10th second 
with a 14” lens 
at F/32. 


cooking and baking for the studio. At the 


conference, the photographer and _ cook 
discuss the roast, its size, height, width and 
degree of rareness. The economist then buys 
the raw meat and cooks — not one — but 


two duplicate roasts in Venti’s kitchen. She 


uses the electric oven for one, the gas range 
for the other; and she times them so that one 
will be finished about a half-hour ahead of 


For this cheese 
souffle the ex- 
posure was 
1/25th second 
at F/11. 


the other. 

By the time Venti expects the first roast, 
(the stand-in for the finish) to be ready, he 
has table-cloths, 
silver and whatever else the job calls for. 


selected several platters, 
With a block approximately the size and 
color of the roast on the platter that was 
picked for the job, he sets up a preliminary 


system of lighting. When the first roast is 








An 8'/2’ lens was used for this close-up of a 
boiling pot, the exposure being 1 /50th sec- 
ond at F/6.3. All of the illustrations accom- 
panying this article were made on Eastman 
Fine Grain film. It was the beautiful combin 
ation of pictorial quality with utilitarian illus- 
tration that led us to reproduce this as the 
largest of the group. 


TONY VENT! 


finished, it is placed on the platter and the 


final lighting touches are given. If the roast 


is to be shown with a cut side toward the 
camera, Mr. Venti may rub a little olive oil 


(Turn to Page 54) 





USING THREE 
portrait was taken with a 9’ Goerz Dagor, the exposure 
being one twenty-fifth second at F/9 on Super Panchro 
Press Type B film, tank developed for eight minutes in 


lights as shown in the diagram, this 


DK-50, one-to-one. The print was a projection on Opal 


G; developed for two minutes in DK-52, one-to-one, 
at 68 


ONE CANNOT HELP but wonder at the thought process 
behind a three-point lighting like this which produces 
as a result no modeling of the face and an over-all 
with a_ basic 
light (the source light first) and then add the others 


flat effect. Does the cameraman start 


because he is not sure how to get what he wants, or 





does he just wheel them all into position, snap on 
one after another and let it go at that? 


If, when making any portrait, the photographer 
were to start by balancing his main (or source) light 
properly, he could then add safely nine more lights 
to secure any type of illumination desired. If, as in 
this case, the main light is not first properly estab 
lished, then as more lights are added each will destroy 
the effect of the other. See what has happened here 
the eyes are dead; the face lacks modeling; the high 
light side is burned out and the shadow side lacks 
depth and roundness. The light on the right, instead 
of adding detail to the hair, has over-emphasized the 
head-dress to the point where it draws the eye clear 
up and out of the picture. This curved area of the 
head-dress, sharply contrasting with the almost straight 
lines of the veil, and pure white 


except for some 


minor detail, dominates the picture area. 


The mouth and chin are too set to give the 
appearance of a genuine smile. The veil, which might 
have been drawn out to give a more airy look, feels 
stiff and angular. The composition would have been 
improved had the bride straightened up and extended 
her arms more toward the left side of the picture. The 
bouquet would then have broken up the lines of the 
veil on that side and its dark areas would have pro 
vided better balance for the head 


The negative seems well exposed but under 


developed while the print seems under-exposed and 
under-developed. However the detail in the gown has 
been cleverly handled in the printing, as has the 
background, while a little burning-in of the head-dress 
would have done much for the entire photograph 
If we have devoted much space to the head-dress it 
has been to emphasize how easily what may seem like 


a minor defect can magnify itself into a major error 
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BELKNAP BUILDS A NATIONAL BUSINESS 


By Donley Lukens 


THE BIG NEON sign, “PHOTO INFORMATION CENTER’ 
atop the new $35,000.00 pliant of Belknap Photographic 
building in Boulder City, 
of the spirit that made that plant possible. 


Services Nev., is a symbol 


Its offer of free assistance to all photographers, 


whether professional or amateur, is part of the spirit 
of typically western friendship on which this organiza 
tion's whole merchandising policy is founded. 

Located in a town-of less than 4,000 population, 
in the middle of the Great American Desert, more than 
250 miles 


organization 


from the nearest metropolitan 


than 5,000 


area, this 


now serves more customers 


Professional 
Photographer 


annually from every state in the Union, Hawaii, Alaska, 


Canada, and many foreign lands. 


The more-than-a-million tourists who come to see 


Hoover Dam each year are the pool from which the 


Belknap organization draws its customers. But other, 


much elder, photographic services with access to an 


even larger tourist pool have failed to equal its sales 
record, 

Clark Dudley of Hamilton, Ohio, who is still having 
trouble walking in his high-heel cowboy boots, Leonard 
Atkinson, well 


known and 


sportsman of Boulder City, and an editorial representa 


merchant, Indian trader 





tive for a national magazine, all find themselves equal 
ly welcome in front of the fireplace. 

It is cold out-of-doors so the coffee pot is on. 
The steaming coffee (which is free) adds to the soci 
ability of the gathering. These men were strangers to 
each other when they came in, but found they have 
many common interests. When they left they were 
friends of one another and of Belknap Photographic 
Services. 

Dudley writes back from Hamilton to ask about 
some photographic problem, because he has acquired 
confidence in the judgment of Bill Belknap or Mark 
Swain. Atkinson, of course, is an old and regular cus 
tomer. The national magazine representative returned 
to New York and not only sent his own assignments, 
but told friends about the Belknap service. The result 
is they are in line for assignments in Arizona and 
Nevada. These come through from time to time. 

This is typical of the way Belknap’s business has 
developed from the usual small-town, one-man set-up 
in a hole in the wall in the basement of the Boulder 
Dam Hotel, where he started in January 1946 follow 
ing his discharge from the Navy, August 31, 1945. 
By August 1, 1949 the business had grown to include 
two partners, Clifford R. Segerblom and Mark Swain. 
On that date they also incorporated with an authorized 
capital of $50,000.00. 

Ability to deliver the goods when they receive 
the order has been as important as making friends in 
building the business. 

Bill Belknap had achieved considerable recognition 
as the naval photographer who recorded the Potsdam 
meeting. A citation for outstanding work on this assign 
ment now hangs above his desk. 

They make sure they fully understand what the 
customer wants, then they give it to him, whether it 
is the giant photo mural the firm put in place in the 
new Sprouse-Reitz Co. store in Boulder City, those that 
decorate the walls of the local bus station, or a por 
trait of the baby. 

Bill did not start with any fixed ideas of just how 
he would develop his business. About the only fixed 


idea with which he started was that he wanted to 


Top below: Drying and finishing room in the 
plant of Belknap Photographic Services. Center 
Contact printing and photo finishing room 
Bottom: Enlarging room, Bottom left: Film process 
ing room. And, on the opposite page, the impos 
ing modern exterior of the Photo Center with 
its appropriate masonry treatment of native stone 
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earn his living as a photographer, and he wanted to 
do it in Boulder City. 

He took any photographic 
whether it 


job that came along, 


was portrait, commercial, illustrative, or 
When he had an 
idea for a picture or a layout he thought a particular 
editor could use he queried the editor. This practice 
paid off both in 
The photo-finishing which 
1948, by which 


enough volume for this 


publication prints of local scenes. 


has immediate returns and future 


assignments. came in was 
time he had built 


department to 


farmed out until 
justify putting 
in his own equipment. 

The value of the photo-finishing department has 
builder that helps make 
people think of Belknap whenever they think of pic- 
tures, film or equipment. 

Their 


Stadelman, 


been primarily as a traffic 


present building was designed by Richard 


designer of the now famous Last Frontier 


Village on the grounds of the Hotel Last Frontier in 
Paradise, Nev. The building is constructed of cinderlite 
block made from a local volcanic ash, and is surfaced 
with native pine from nearby Mount Charleston. 

with 
and 70 in 


rooms, it is generally considered one of the 


Fully air-conditioned temperatures of 68 


in the darkrooms the office, store and 
camera 
most, if not the most, efficiently planned and equipped 
small-town photographic studios in the country. 

Two entrances lead from the street to the 
and all 


store. 


store, 
reached through the 
directly behind the 


other departments are 


The camera room is store 


on the main floor and the office is located in a small 


space between the back of the store and the stairs 


leading to the basement work rooms. 


The work rooms consist of three darkrooms, a 


drying and finishing room, and a picture framing 
shop. The film room, contact printing room, and enlarg 
ing room are arranged in a row along one wall. The 
drying and finishing room is at the foot of the stairs 


leading down from the first floor, while the picture 


framing shop opens off this. 

The equipment, all of which is new, is the latest 
available for small plants. It includes Calumet sinks 
throughout, Paklux washer, Apac Master printer, Pako 
contact printer, Morse Air Force printer, Leitz, Omega, 
and Elwood enlargers, and such gadgets as Time-O 
Lites, etc. 

Air-conditioning is handled by a 7% ton Worth 
ington unit. Store fixtures and camera room equipment 
are comparable to the darkroom equipment. 


Sales have been climbing steadily since the or 
ganization moved into the new building last September 
15. Present this 
double last 
Their 


while their list of magazine editor customers includes 


indications are year’s volume will 


year. 
portrait customers include many notables, 
the names of such top publications as Saturday Evening 
Post, Holiday, Life, 


Arizona Highways, Parade Magazine, Ford Times, etc., 


National Geographic Magazine, 


and their advertising business is also making com 


fortable forward strides. 


A COPY NEGATIVE EXPOSURE CHART 
BY C. H. STEMPEL 


THE ILLUSTRATION 
reduced 


this 
reproduction of a chart devised by me and 
calculated to give copy 
probably 


accompanying article is a 
recommended exposures for 


negatives under a multitude of 


within the 


conditions, 


scope of far the greater requirements of 
the average photographer; ranging from five diameters 
from small prints to full 
to 8x10 and 


regardless of 


size copies from 8x10, and 
reductions 
sketch 
which this reproduction was made is somewhat larger 
than 8x10 
the longer 


smaller from any picture or 


size. The original chart from 


inches, permitting full inch calibration on 


This designed for use in 
making the required measurements, both of the subject 


side, edge is 
print and of the required image size on the ground- 
The 


measurements 


glass. chart may be used as here printed and 
find it 


more convenient however if you make a copy negative 


made with a foot rule. You will 
of this illustration and make an enlarged print from 


it of a size that will give you even inch divisions on 


Professional 
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the longer edge. Such a print may be mounted on a 


mounting board and used for making all measure 


ments, and will provide larger spaces in which to 
write the additional exposures as herein later explained. 
The instructions contained in this article may then be 
pasted on the back of the card for ready reference. 
When the copy is greater than 10”, 
measurements may be taken of the distance between 
any two points on the subject copy that can be easily 
located on the ground-glass image. The required size 
of the image on the ground-glass being obtained and 


such measurements 


subject 


having been made you may now 
The 
intersection of 


consult your chart. 
be found at the 


horizontal 


recommended exposure will 
and the 
respectively agreeing with your 
size of the copy 
indicating the ground-glass 
Note that although the 


edge are 


the vertical 

columns 
former 

and the 


image measurement. 


figures; the indicating the 


subject latter 


calibra- 


tions on the shorter intended to express 
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Mr. C. H. Stempel, whose accompanying article explains the use of this copy negative ex 
posure chart, will send a full size print from the original negative, mounted on heavy board 
and ready for use, for only $1.00. It would cost most readers more than that to copy this 
reproduction and enlarge it to size. His address is 4011/2 Jefferson St., Burlington, lowa 
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inches these have been materially condensed. This is 


done to save space and because this edge is not used 
for making 


intended. 


measurements it answers the purpose 


The figures printed in the rectangles are in effect 


factors; they are however recommended exposures in 


seconds under a specific condition which will be here 
this 
practical as it is my ability to con 
decided 


Experiments disclosed, what appears to 


explained. It has been my plan to make chart 


as simple and as 


ceive; | have therefore to use the second as 


a basic factor 


be a safe guess, that under usual working conditions, 


and with the average type of copying equipment, a 
second exposure is quite sure to be indicated for 
one of the then 


that 


one 
some lens openings. Let us 
13 foot 


your 


suppose 


that your meter reading is candles, and 


considering the speed of negative material and 


usual 
would be 
11 in all the 


your developing process, the exposure indicated 


one second at F/11; then if you will write 


spaces at the end of each of the 
columns of printed factors, in the spaces easily recog 
nized as intended for 
F711 is 


all the 


this purpose, then so far as 


concerned your chart will be complete and 


printed factors may be relied upon to give 


copy 
necessary 


you relative exposures for 
this 


only to calculate, with F/11 


practically all your 


requirements at aperture. It is then 


as a basis, and to write 


into the blank rectangles, the exposures for other lens 


apertures you wish to use. Do not let the fractions 


discourage you. If you will 


would be the 


multiply any of these by 


four, which exposure for two. stops 


smaller, fractions will have 


mind 


of any 


your disappeared. Bear in 


that the exposures as indicated are for a lens 


and that no consideration need 


that 


focal length 


be given to the fact you may have to change 


lenses from time to time. 


Here | wish to warn you about taking your meter 


reading. A copy of a photograph or other print or 


sketch is satisfactory only when it records all the details 
visible in the deepest shadows of the original. It is 
therefore necessary when taking a reading of the light 
intensity to take it from the area of the deepest shad 
visible 


print will not 


ows in which detail is A general meter read 


ing of the entire give you the proper 


information. Inasmuch as this chart is designed to give 


recommended exposures for the average run of work, 


you should use an average from which to take 


little 


print 


your reading. There is chance of over-exposure 


in case you occasionally have to copy a lighter 
that 


print 


but there is a very great chance 


take 


you will fail 


if you do not into consideration that an excep 


tionally dark print requires more 


These 


time, 


perhaps as 


much as three times as long variations cannot 


be covered in a simple exposure chart. 


Critical analysis of the printed factors throughout 
the chart will reveal what appear to be discrepancies. 
These are not due to errors in my calculations, but are 


the result of arbitrarily assigning the value of frac 


tional multiplication results to either of the adjacent 


factors according to their greater or lesser value. The 
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this 
materially affect the 


oddities occurring because of are of no 


tance and do not 


impor 
recommended 
the chart 
on the other hand would make oa difference of expo- 


exposures. The fractional seconds shown on 


sure if ignored because of the much shorter basic 


decided that 


an appreciable bearing on exposures where the 


factor. | factors would cease to have 


basic 
than four seconds. 


exposure is more 


The figures printed in the larger type were 
arrived at from actual bellows measurements, of which 
there were 95. The type 
promise between the two adjacent figures and cover 


the category of 


smaller figures are a com- 


half-inch measurements of required 
copy negatives. While | have given much thought and 
care to the preparation of this chart | 
to it’s 


lay no claim 


being scientific. | do know, from long years 
of experience, that you will not go amiss if you make 
your copy negative exposures according to the factors 
Do not be afraid to add a few seconds 
in doubt, 


exposure 


on this chart. 


when little harm is ever done from over- 


unless it is excessive. Far more negatives 


turned out useless from under-exposure than from 


over-exposure. | have considered this subject in several 
this 
is given to expose details in heavy shadow they simply 


former articles in journal. Unless sufficient time 


won't be recorded on the negative, and can’t be 


brought out by intensification. Modern normal nega- 


material has 
additional 


tive 


this 


a great latitude of exposure, but 


safety starts from full exposure. 


Copy work requiring the use of the very contrasty 
Kodalith and Reprolith 


when 


films such as requires very 


lighting. Photo 
graphers who do a great deal of this type of work 


long exposures using tungsten 
ordinarily use arc light. However it is within the scope 
of this exposures for this type of 
Kodalith at 1.2 and 
Inasmuch as requirements 
in different 


chart to figure 
Kodak 


Ansco rate Reprolith at .2. 


negative material. rates 


and processing methods vary workrooms, 


it is necessary, and is so recommended by both manu 


facturers, to determine the correct exposures by trial 


and error, using the above rating merely as a sugges 
tion. Once the proper exposure has been attained, the 


reductions and enlargements from line copy and pen 


and ink sketches may be read directly from the chart 


for all future work, requiring only that a_ correct 


multiplying factor has been gained from your trial 


and 
lith, 


error negatives. | get good results on 
Amidol 
multiply by 80 the required exposure for Super 


Press, 


Repro 


developed in an developer, when | 
Pan 
using the same developer. It has been my 
experience that satisfactory negatives can be made on 
this type of material only by practically perfect timing; 
in other words that they do not have very much lati- 
tude. It is expedient 


in making line copy to use a 


Pola-screen. India ink is prone to pick up reflections 
and unless your lighting is quite perfect some of the 
finer lines may be blocked up in your negative. Such 
reflections are of course practically 


on the subject. 


impossible to see 


Contrary to my recommendation to take meter 





readings from the darkest area of the copy subject, 
Ansco recommends that, for Reprolith, readings should 
be made from white paper. Which remind 


us that, as in all photography, the human element is 


serves to 


always present and cannot be ignored. Consideration 


must always be given to the nature of a copy subject 
of any kind when it strays very far from the average. 
Thus a subject in a high key may require not more 
than one-fourth 


the exposure for ina 


lend 


one low key. 


Copy work does not itself to standardization. 


PITFALL FOR THE UNWARY 








DON’T BUY A STUDIO WITH TAX LIABILITIES 


BY HAROLD J. ASHE, TAX COUNSELOR 


CONTRARY TO popular belief, the purchaser of a 
business is personally liable for various taxes incurred 
or collected by the seller, if the to dis- 
charge these obligations, such oversight is not 
caught in 


latter fails 
and 
escrow. A photographer buying a studio 
needs to watch this closely. Going through escrow or 
publishing a notice of intended sale will not give the 
new owner title to the business 
owner's tax 
that government taxing units 
and departments are not obliged to take official cogni- 
zance of notices of intention to sell. Neither are they 
required to 


clear so for as the 


previous liabilities are concerned. 


It appears various 


follow such transactions or ferret them 
out with a view to protecting government tax claims 
before The point 
in this is that the government, state or Federal, looks 
distinct 


obligations, if this becomes necessary 


sales are consummated. significant 


to the business, as from the owner who in- 
curred the tax 
to effect easy collection. 

The foregoing position is well known in respect 
to property taxes and explains the use of responsible 
escrow agencies skilled in handling property tax delin- 
quencies before a sale is complete. What probably not 
one professional photographer out of a hundred knows 
is that the purchaser of a business is liable for collected 
and unremitted sales taxes, social security and unem- 
ployment insurance taxes, as well as the income tax 
withholdings collected by the seller. In addition, the 
new owner is liable for the seller's matching share of 
the contribution to 


social security and unemployment 


insurance taxes. 


The only safe course for a buyer to take in pro 
bills 
evidence 
this 
to make 


tecting himself against such tax incurred by his 


predecessor is to demand 


such payments 
should be 
that tax bills 
have been paid in full right down to the moment the 
new owner 


have been made. Moreover, evidence 


scrutinized carefully certain 


takes possession. There is a considerable 


time lag between the period for which many such 
taxes are collected and the date of remitting. 

At any given time, any going business is likely 
to be holding unremitted tax funds in varying amounts 
ranging from a few dollars up into the thousands. 

As an example of this 
matter, the Unemployment Insurance Act of one large 
state provides that “unless a Certificate of Release of 


Buyer is issued by this 


the government view on 


Department, the purchaser of 
a business may become personally liable for any un 
paid contributions, interest and penalties owed by the 
A Certificate of issued only 
after the seller has filed all required returns and paid 
all amounts of 


seller. Release can be 


contributions, penalties and _ interest 


due.” 

The Department advises that “the purchase money 

should not be disbursed until a Certificate of Release 

has been issued by this 

intended sale will not 

obligation in this respect.’ This applies to most states. 
In the 


may even be possible 


Department. Publishing a 


notice of relieve you of your 
seller who is 
that 


such taxes is a contributing cause forcing him to dis 


case of a going broke, it 


delinquency in remitting 


pose of his business and, perhaps, to an unwary buyer 


“CORWIN LEGAL CAMEOS” 








SELLING LEGAL PHOTOGRAPHY BY MAIL 


By Robert Latimer 


LEGAL EVIDENCE by way of photographs is becoming 
an increasingly worth-while field for the commercial 
photographer, according to Albert O. Corwin, profes 
sional photographer of Denver, Colo. By dint of much 


personal 
direct 


exploration into the market, plus a clever 


mail program which 
photography at 


this 


reaches all potential users 


of legal least once a year, he has 


developed phase of photographic work into a 
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CORWIN TECHNICAL 
PHOTOGRAPH SERVICES 


Leaal Photoart iph iP 
Minimum Order F ! 
Price per photo 


{ with 


Per 


po Photo Evidence 
~e4" To Be Discusse 


\o Rees 7 


ALBERT O. CORWIN 


Technical, Photographer 


Mr. Corwin’s folder, reproduced in full on these 
pages, was printed in black and blue, full sheet 
size 7'/,x9. Above are pages one and four, one at 


the right. On the opposite page are pages 
ond three 


two 
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as steep grade in stepa. Not a true rep 


is@ telephoto lens used 


major profit source. 

Corwin, formerly a New York commercial photo 
grapher, settled in Denver shortly after the war, having 
been an Air Corps photography instructor at Lowry 
Field, Colo. He saw in the fast-growing Rocky Moun 
tain capital city an excellent opportunity for commercial 





ne as it actually is because 


id normal focal length lens ia 


photography, and has been “hard at it” since 1946. 
During the first year or so, Corwin was handed 

several assignments which had to do with court cases 

and was surprised at the potentials of this type of 


work. There were no “slow pay’ customers, nor was 


there the usual haggling over price and pictorial pre- 


Photo taken ia true representation of scar because Gly 


taken with panchromatic film without distorting filter 


sentation which continually crops up in ordinary com 
mercial work. Thus, whenever he had a bit of spare 


time on hand, this Denver photographer began “re 


searching the market,’ making personal calls on 


lawyers, claims adjustment bureaus, insurance firms, 


etc. His conclusion after a few months of this was 
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The Idea Exchange 








We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











BLOTTING TUBE TO HELP DRY MATRIX 
FILMS 


BY JAMES H. GOULD, SAN RAFAEL, CALIF. 


To facilitate the drying of matrix films used in the 
Dye Transfer color printing process, | wrap a sheet of 
photographic blotting paper around a cardboard mail- 
ing tube of about 2%" diameter, stapling the edges 
of the paper to the ends of the tube. Holding the 
by the corners, | wipe the base side of the 
film slowly across the blotting tube while holding the 


tube itself 


matrix 


with my body horizontally against any 
vertical surface, thus leaving both hands free to hold 
the matrix. | prefer this to the method of wiping the 
film base with a chamois after hanging it up to dry 
because it is both easier and faster for me. The illus 
tration shows a portion of a discarded matrix 
wiped as explained. 


being 


Illustrating Mr. Gould’s Idea Exchange suggestion 
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DO YOU RENT AMATEUR EQUIPMENT? 
BY LEROY J. HEBERT, ARLINGTON, MASS. 


Many photographers do 
strangers or good 
about the matter of getting 


has a 35mm camera 


and, when with 
worried 
back. A 
set up behind 
the counter with a 150-watt photoflood lamp for light- 
ing controlled by a foot switch. He snaps the renter’s 
picture and the 


him all set for 


dealing 


even friends, are often 


the equipment 
California dealer 


camera’s automatic film transport 


leaves the next The value 


of the stunt is entirely psychological because actually 


customer. 


the resulting picture is no more of a guarantee than 
the name and address which are in all cases required 
from the that 


he has not 


renter, but the dealer says since he 


began “mugging” the customers lost a 


single piece of equipment. 





that here lay a field well worth exploiting. 

Since early 1947, Corwin has utilized well aimed 
direct mail to promote his “Corwin Legal Cameos”; a 
title chosen for its readily-remembered implications and 
impressiveness. The direct mail piece used, as shown, 
is a four page folder, headed “LEGAL EVIDENCE IN 
PHOTOGRAPHS” and showing five samples of Corwin’s 
before-and-after work. The folder quotes excerpts from 
an address “Seeing is which the Denver 
lensman gave before the Denver Claims Men’s Asso- 
ciation in 1948. Photos 
unless accurately handled, with a pair of step 
pictures showing how the use of a wide angle lens 
and a telephoto distorted the picture of 
the rise of the steps, both pictures actually insupport- 
able as 


Deceiving” 


show how photography may 
“lie” 
lens true 


court evidence. 


Inner pages of the folder are devoted to copy 
in which Corwin emphasizes the need for good timing, 
properly chosen equipment, etc., for providing com- 
petently procured and documented photographs for 
evidence. Here included is a proper type of photo of 
the same steps which appear distorted on the cover, 
to illustrate Corwin’s 
up the need for 
statement: 


precision 
good 


techniques. He sums 
legal photography with the 

“Ninety-two percent of all impressions are said to 
come through the eye, five percent through the ear, 
and three percent through the other Whether 
court are involved, 
competent photographs are integral to complete inves- 
tigations —- and more than pay their way.” 


senses. 


action or unlitigated settlement 


Two more photos show how a filter and use of 
panchromatic film alternately hide or bring out a 
scar on a man’s face, labeled “Wrong” and “Right”. 
The last page is devoted to a price schedule and a 
photostat of a newspaper article on Corwin’s address 
at the claims men’s association meet. 

The interest-compelling folder goes out in lots of 
600 quarterly, addressed to a different 
professional 


sequence of 
hand-picked by Corwin, 
The direct-mail 


men, all each 


three months. program is so set up 





that every possible user of legal photography is con 
tacted at While it is 
that public 


least once per year. suggested 


large business firms, building operators, 
photograph possible 
this 


to Corwin. 


factory owners, etc. accident 
causing factors 


rather 


in advance, market has proven 


infertile, according “However, the 


legal profession, particularly where accidents are in- 
volved, is an open field which will continue to grow” 


he sums up. 


The Marketplace 


(Continued from Page 24) 





Mallinckrodt 
send you on 


Chemical Works, St 
request a handy littie booklet 
logue and Price List of photographic 
In all, 95 products are 
85 years of Mallinckrodt research. 


lovis 7, Mo. will 
their 1952 Cata 
chemicals and ready 


mixed formulae listed, the result of 


Mayfair Mfg. Co. 
indoor movies and _ still 
Mayfair light units (all 
Not sold, it is 
number 


have new dial exposure calculator for 
photography, for use with 
of hand-held, attached-to-camera type) 
given free with each unit and, 
floods used and distance from 
cates correct exposures from % to 
from F/1.4 to F/22. 


various 


depending on 
subject, indi- 
1/200th second at apertures 


reflector 


Kling Photo Supply Corp. are now importing 2'/:x3'/ 
Super Technika with Linhof Tri-Cam Coupling Disc, 
mits instantaneous 


which per- 
finder to 
is selected for 
three, 


coupling of multi-focus 
normal, wide angle or telephoto lens, 
use. One automatic 
situated alongside 
matically range 
distance. Single eyepiece 
View optical 


range 
whichever 
distance 
range 
coupled to 


scale serves all 
with 


cam to 


being 
finder eyepiece 
finder 

serves both 


parallax-compensating 


pointer 
indicate exact 
finder and Vari- 
finder. Other 


auto 


range 
large-image 


features include triple extension leather bellows; rising and tilt- 
back front; drop bed; revolving, swinging and tilting back in all 


planes; leather 
adjustable hand 


focusing 
strap; 
Takes 


hood; two-position 
flashgun bracket; 
of -field standard 2%4x3% 
holders film pack adapter. By 
holder accessory, will 


body 
accessory clip; 


release; 

depth 
type cut 
Rollex 


scale 
and 


press film 
means of 
also take 120 roll film. Comes complete 
105mm F/3.5 Xenar, 65mm 
180mm telephoto F/5.5 Tele-Xenar, 
M-X Compur Rapid shutter 
$575.00 


roll-film 


with three coated Schneider lenses 
wide angle F/6.8 Angulon, 
each mounted in 


fully synch, 


Price, complete, including tax, 
Photo Products Co 
Tru-Copy-Phote Dual Model which photocopies up to 
18”x24” anything typed, written or drawn, with 
second exposure; also makes burn-in plates up to size 
in approximately 
presses 
process, 
tional guarantee, 
able glass top, 
cover, 


General have new machine called 
size 
three to five 
i fee sf aa 
types 
used for 
with 
lights, 
high 
(Illustrated) 


10 minutes, for use with all offset 


Film or may be burn-in 


each 


paper negatives 
cost of 15c 
features 


latter at Machine, 
super-powerful cold 
removable filter, two timers, 


lock handle. Price $185.00 


uncondi 
unbreak 
compression 
positive 


Latest model Tru 
Copy-Phote machine 


Four views of the 
new SR _ Monostrob 
ll speedlight 


Strobo Research announce a new speedlight unit 
Called S R Monostrob Il, it 
five pounds and packs 
magazine work and 
with self-contained reflector 
into any light socket; 
or with built-in 


synch, 


which 


is really weighs 


three in one 
only 110 watt-second 


supplementary 


punch. For news, 
studio 
and FT110 
may be 
phototube 


lighting, basic 
flashtube is 


with any X 


unit 
plugged 


used shutter 


type 
triggering 
flash. For 


includes 


system to fire unit in 
with any type electric 
“Shorty Snoot’‘ 
Holophane diffuser 
of portrait quality. Three Monostrob II‘s 
and three S R stands 
cords and 
studio 
with 


home portraiture 
light 
round, 
with 
into one 


small 


accessory modeling along with 


refractor to provide even lighting 
“Shorty Snoots‘’ 
easily pack carrying case with 
fittings to provide 
lighting, 14” 
Holophane 


Control 


convenient, 
Studio Reflector 
diffuser 


complete outfit. For 
Assembly is also equipped 
refractor and exclusive S R_ Light 
Built-in telltale on back of lights up ofter 
flash, dies out as which takes only six 
Two-piece anodized aluminum; has 
S R Universal 
Standard tilt-top can also be used. Other 
RCA 5823 trigger tube, replace 
able chassis for easy servicing. Prices are $192.50 for S$ R 
Monostrob MP200 power pack; $24.00 for Shorty Snoot MH202; 
$44.50 for Studio Reflector MF201 


Lunes case 


unit recharges seconds 


case is standard tripod 


socket clamp 


permitting use of quick change 
features include new 


Sprague electrolytic capacitors, 


(HMlustrated) 


Kalart Company’s B-C Flash 
Graphics is furnished with 


Unit for 


special 


Century and Pace 


maker mounting shoe which 


fastens under upper bracket of carrying handle 
on camera, does not mar 
drilled, and unit 
clip holds 
may be 


Bracket remains 
leather covering as no holes are 
may be slipped on or off as 
unit tightly 
slipped off 
customary press 
Flash Unit for Bolsey models 
$14.30 which, 


having built-in 


needed. Spring 
in place 
Unit 


camera outfit 


until lever is pressed so unit 
and bulk of 
now have new B-C 
called BCB, 


price of unit for 


cuts down weight 
Kalart also 
B-2 and C, 


incidentally 


priced 
complete at 
all cameras synch 


Enteco Industries, Inc. have two new One is 
Fifty’ 
lens, the 
hood though 
Other is set of two 


Holders to fit 


products 
adapter ring of slip-on type to fit new 
camera with 12.7mm 
ring accommodating Series V 
Series VA 


combination 


8mm 
F/2.8 
and lens 


Revere 
motion picture Revar 
filters 
lens hood is recommended 
Hoods and Filter 


These are 


Lens lenses of 


Stereo Realist camera 
Series V filters and supplementary lenses all, due to 
tion, being plane-parallel with ring 


and lens hood $1.75. Stereo Realist set costs $4.50 


snap-on and accommodate 
construc 


costs $1.15 
(Ilustrated) 


lenses. Revere 


lens hoods 
filter holders 
on the Stereo Realist 


Enteco’s 
and 
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Heiland’s synchro 
Mite B-C cartridge 


(a 
lee 


Heiland Research Corp. have ready new Synchro-Mite 


Bottery Capacitor Cartridge designed to 
Synchro-Mite and 
firing and even 
with Eveready 412 


complete with battery 


replace 
flash 


extensions Is 


standard size 
C botteries in similar 


with 


units, assuring 


positive synch designed 


for use batteries or equivalent and is 


packaged (Illustrated) 

Kling Photo Supply Corp. are introducing two new Balda 
folding Baldalux 120 2%4x3% shots on 
120 roll film, or 16 if mask is inserted. Has recessed improved 
M.F.X. Prontor SV 
seconds; built-in 


double exposure preven 


cameras takes eight 


film pressure plate; fully synch 
from one to 1/300th 
cable release 


optical and reflex 


shutter 
with speeds 
body 
tion; 


self-timer; 
release; socket; 
finders, two tripod sockets; 4” coated 
Price $49.95, 


36 exposure car 


F/4.5 Radionar lens focusing down to three feet 
case $6.50 35mm 20 or 
tridges, is compact (only size of two 
M.F.X 
built-in 
stop and film 


Baldinette takes 
light-weight 
Shutter is 


speeds one second to 


packages 
Prontor SV_ with 
double 
counter; 
F/3.5 


comeras feature all 


cigarettes) fully synch 
1/300th. Has 
automatic film 
finder, etc., etc 
Price $49.95, 
bodies, 
bellows 


self-timer; 
exposure prevention; 


telescopic fully corrected 2” 
Both 


struts and lens 


Lens is 
case $7.95 
sturdy bed 


Rodionar 


metal extra standord 


leather 


Tony Venti 


Continued from page 42 


over the pink meat to make it look even juicier than 
if 1s. 

After that is 
every little Dinky Inky has been placed to highlight the 
luscious food, the roast is likely to be slightly wilted. 
It is removed from the platter. The platter 
and polished, and the 


everything is in readiness, when 


is washed 
finished to 
and placed on the 


second roast, just 


perfection, is brought out clean 
Quickly, Venti shuts 


off the lights. He then makes two more exposures, one 


platter. makes an exposure and 


over and one under the indicated time. 


This by moving a Norwood 
exposure meter all around the food area and striking 
a medium exposure. 
shots, 


time is arrived at 


Usually, with incandescent lights 
for color 10,000 watts of light. 
This calls for an average exposure of seconds 
ot F/45. For black-and-white using 
incandescent, the average exposure is one-fifth second 
ot F/45. 


he uses about 
three 
food pictures 


that 
is Ektachrome, processed normally 
conditioned darkrooms. For 


The color film Venti uses for food photo- 


graphs in his air- 
black-and-white food pic- 
he chooses 


tures, Eastman Fine Grain film, shooting 


with less than half the quantity of light that he employs 
in shooting 


color. But the food 


with Ektachrome nor 


majority of Venti's 


photographs are made neither 


Fine Grain film! 


Professional 
Photographer 


He prefers a one-shot camera and a Carbro print 
for perfection in food photography. With the one-shot 
camera and Carbro combination, the finished color 
result is under the complete control of photographer 
client. For instance, the table-cloth originally 
selected for a job might be yellow. After seeing the 
photograph the client may decide that 
green cloth. 


and 


he prefers a 
With a Carbro print this is a simple 
correction to make. The advantages of a Carbro over 
a transparency are many, in Venti’s opinion. A print 
shows the client exactly how the food will 


the finished advertisement. A 


look in 
transparency, on the 
other hand, has a false luminosity, due to transillum- 
ination. This pseudo-brilliance builds an expectancy in 
the client’s mind that no engraving can possibly fulfill. 
But because of the short deadlines under which many 
magazines Venti must often 
parency of a still life food shot. 
The lighting and composition for food photography 
follow the usual lighting and composition 
for illustration. Venti is a man who was famous for his 
still life composition before he built his first kitchen 
for food photography; and he is an exceptionally fast 
worker at arranging a still life composition. He esti- 
that it him about twenty minutes to 
arrange the composition of an average food still life, 
but admits that sometimes a particularly difficult com 
position of many elements will take up to two hours. 
In lighting for color food photographs, Venti fol 
lows his usual color lighting 
little lighter 
he pinpoints 


work, present a_ trans- 


pattern of 


mates takes 


system of keeping the 
in black-and-white. But 
food with Dinky 
Inkies to bring ovt highlights and make the food look 
appetizing. However appetizing looking the food may 
appear in the picture, it seldom tastes good. Olive oil 
doesn't improve the 
help the rubbed over 
fruits and vegetables before they are allowed to pose 
for a picture, 


shadows a than 


every feature of the 


flavor of roast beef, nor does 


the oil taste when it is raw 


For a dewy effect on fruits and vegetables, Mr. 


Venti sprinkles them with drops of between 
exposures. To get a frosty look on a tall cool drink, 
he uses one of two methods. If 
puts the finished drink in the 
Then it 


starts to 


water 


time permits, he 
refrigerator until it 
over naturally. goes under the 
until the frost finish sweat. This partially 
melted frost makes the best looking cold drink photo- 
graphs. But when Venti 
frost 


frosts lights 


can’t wait for a cold drink to 


naturally, he sprays bottle with 


the glass or 
glycerine. 


Ice cream gets its creamy cold look by moulding 
it around a core of dry ice. The photographer waits 
yntil the cream starts to melt under the lights, knowing 
that the dry keep the ball of ice cream in 
shape for shooting. Beer has always been a problem- 
child to photographers, but Venti insists it’s simple 
to photograph. He prefers to use real beer and speed- 
lighting, but says that it is possible to use flat beer 
which has stood overnight. Olive oil is floated over 
the surface of the stale beer and the glass is topped 
off with a head of beaten soap suds or egg whites. 


ice will 





Speed lighting, however, enables the photographer to 
show the freshness of the beer by the tiny bubbles 
rising throughout the glass. 

Other cool drinks that require ice cubes are given 
artificial help. Glass ice cubes provide more luminosity 
than real ice cubes in tall frosty drinks. These same 
transparent ice cubes are used when a bowl of clear 
soup needs a bit of parsley floating on the surface. 
To keep the parsley in position, Venti puts the glass 
cubes just beneath the surface of the soup. The parsley 
rest firmly on the cubes with enough of the soup over 
the squares to cover them. 

Tony Venti may not be a specialist in food photo- 
graphy but his roster of food accounts is imposing. 
His color and black-and-white pages of food are 
featured monthly in the Woman’s Home Companion 
He does color ads for the A. & P., color and black-and- 
white illustrations for French Foods, as well as many 
other national advertisers and magazines. For example, 
the group of six photographs which start off this 
article, showing the preparation of a baked apple, 
made up a complete page layout in the Companion 
accompanied with recipe and full instructions, though 
not in the identical sizes and arrangement that they 
appear here. An assignment for a food photograph 
may mean only the finished dish or a progressive 
series of shots comprising an entire cooking lesson. 
In the case of the latter the necessary meticulous 
attention to functional detail vastly complicates the 
photographic problems of lighting and composition, not 
to mention the human equation involved by the addi 
tion of a live model. 


William Hudlett 


Continued from page 33 


concerns, is literally unbelievable. The camera room | 
have already described, while his combined darkroom, 
printing room and enlarging room is just another tiny 
space behind the camera room, the door to it almost 
obscured by a large piliar that constitutes one end of 
the painted wall which serves as his studio background. 
With two people in the darkroom, it’s crowded, as 
is the mounting and finishing space | already spoke of. 
And yet the darkroom carries still more in the way of 
supplies. 

Whether Bill is developing and printing in the 
darkroom, or mounting and finishing in his other 
small work space, he need only turn in one direction 
or another to put his hand on whatever he needs. And, 
because he is a forehanded individual, whatever he 
needs is always on hand because he never runs out 
of anything. Everything being so convenient. there is 
no need for him to hurry but despite his apparent 
complete lack of haste he can accomplish a great deal 
in a small amount of time. Knowing exactly what he 
wants to do and just how he intends to do it, his 
work seems effortless, even while he is turning out 
a lot of it. 








Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sell no books on open ac 


count or C.O.D., but only if, in our considered op 


will be a valued addition to a studio's reference library 


] THE PRINT, CONTACT PRINTING & 
ENLARGING, By Ansel Adams 
] PAINTING WITH LIGHT 
By John Alton 
] HANDBOOK OF BASIC MOTION PICTU 
TECHNIQUES, By Emile E. Brodbeck 
(] BETTER COLOR MOVIES 
By Fred Bond 
|] “STROBE” — THE LIVELY LIGHT 
By Howard Luray 
[] PHOTO-FLASH IN PRACTICE 
By Geoffrey Gilbert 
PRINCIPLES OF STEREOSCOPY 
By Herbert C. McKay 
[} HOW TO PAINT WITH AIR 
By Frank J. Knaus 
] PICTURE FRAMING 
By Edward Landon 
] DEVELOPING 
By C. 1. Jacobson 
] PROFESSIONAL PHOTOGRAPHY FOR 
PROFIT, By Charles Abel 
[] SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
| THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 
] PHOTO OIL COLORING 
By Lucille Robertson Marshall 
] LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By J. Ghislain Lootens 
J] PRINT FINISHING 
By William Mortensen 
[J UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 
[-] KODACHROME AND EKTACHROME 
FROM ALL ANGLES, By Fred Bond 
TABLE TOP PHOTOGRAPHY 
By Harkness & Draper 
] COPYING TECHNIQUE 
By Fraprie & Morris 
|_| SPEEDLIGHTS 
By Arthur Palme 


(In Ohio, add 3% for state sales tax 


Charles Abel Incorporated 


519 Caxton Building Cleveland 


inion, they 


$3.00 


6.00 
RE 


) 


15, Ohio 
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qur 
gr traits 


ell 
hemselves | 


WHEN MOUNTED IN 


POBLOCKI 


DISCLAY CASS 


Dozens of satisfied studio 


owners testify to their ex- 


cellence and suitability of 
Poblocki cases tor display 
purposes. We d like to show 
you the way to increased 
sales through this fine ad- 
vertising medium. 

Send for complete 


information now 


SS 
2159 S. KINNICKINNIC AVE MILWAUKEE 1, WISCONSIN 











2—BACKGROUNDS IN—1 
Black & Gray Roller Screens 
96"Lx6'W & wall brackets $19 
Screen & 2-portable stands $34 
(Roller screens to 150” cloth) 
Draw backgrounds on ceilir 
CAMDEN ARTCRAFT CO 
180 N. Wacker Dr., Chicago 6 





8x10 or 
11x14‘s 
to him he will 


Most of Bill's orders for 


although he does sell quite a few 


are smaller, 


in frames 
and, whenever a negative appeals 
make a handsome print, using an etching screen over 
it, entirely on speculation. Such a print will be put 
on display, perhaps in the window, and while Bill may 
that 


he or 


nice?’ 
Mrs 
home and 


call attention to it with a gentle “Isn't 


Or, 
may deliver it to 


he lets it sell itself without 
Hudlett the 
forget about it for a month or two. By the time Mrs. 
Hudlett gets around to picking it up, 
While Mrs. Hudlett 
handle Bill's 


and collecting. Candid weddings are quite a specialty 


comment, 


customer's 


nine times out 


of ten it’s a sale. does no work 


in the studio, she does outside selling 


of the Hudlett Studio and when Bill goes out on these 
he is usually accompanied by his daughter, who is a 
cameraman in her own right. 

But the Hudlett Studio is Bill Hudlett, 
business of the type so frequent in this unusual pro- 


a one-man 


fession of photography. It is just this type of studio 


that gives the general public the impression that photo- 
graphy is 
way Bill does it may be easy but it takes a 


such an easy way to make a living. The 
lot of 
and that Bill is amply supplied with this 
best proven by 
results most tangibly evident in the form of his com- 
fortable, his 
a respected citizen of both Lakewood and Cleveland, 
the 


camera. This last is by no means limited to his many 


“know-how” 


highly necessary factor is results, 


modern ranch-type home, position as 


and the esteem and affection of his brothers of 


friends in Cleveland because his acquaintanceship in 
the profession is nation-wide and visiting photographers 
to find them 


from everywhere drop in at his studio 


selves always welcome. 





TOO LATE TO CLASSIFY 





5x7 FILM for sale 25% off. 9,000 sheets 
Pan Press Type B, $3.00 for 25 sheet boxes; 
sheet boxes; dated March to June 1952 
postpaid; others C.0.D. Daniel 

St., Columbus, Ohio 


Eastman Super 
$11.50 for 100 

Prepaid orders shipped 
Studios, 2425 N. High 
4-1 


ent 


FOR SALE 
and 70mm Model 
Dutchyshyn, 


7Omm Model F213 Fairchild Smith developing unit 
F215 Fairchild Smith portable dryer. Harry 
Fort Monmouth, N. J 4-\c 


HIGH CLASS 
partnership 
this journal 


California for sale or 
$14,000.00 Write K-63 


studio in southern 
Net in 195] 


active 
core 
4.1 


over 


LEADING 
ment; 


C-65 


STUDIO in 
excellent 
care this 


Michigan 
drawing 


town of 
High 


5,000. Good equip 
contract Write 
4-l\c 


rural school 


journal 





COLORING 
DEVELOPING 
PRINTING 
RETOUCHING 


Establ 





COPYING 
ENLARGEMENTS 
REPRODUCTIONS 
RESTORATIONS 


SPRAGUE-HATHAWAY, INC. 


shed 


ANNOUNCING OUR NEW COMPLETE 
PROFESSIONAL FINISHING SERVICE 


QUALITY WORK AT REASONABLE PRICES. 


WRITE FOR QUOTATIONS. 


ALBUMS 

FRAMES 
MOULDINGS 
PHOTO MOUNTS 


58 Day Street 


West Somerville, Mass. 


1874 
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Your Investment in 


Year Round Profits | 


| BY CHARLES ABEL 


BEATIE “iouic 


AUTOMATIC PORTRAIT CAMERA 


You'll like the Portronic’s completely | 
automatic operation, the ease and conven- | 


ience of taking 325 pictures — 24/2”x334"— 


finder, and the built-in synchronization. 


You'll find it’s good business, all year ’round, | candid weddings to 


to own a Portronic. 


Ideal tor Hospitals 


Hospital shots of new-born €2—= 4 
‘babies have great appeal to ™~ , 


new parents...provide addi- V 


tional source of income 


for hospital. Prints may be 
ey a ( | 


delivered at time mother 
and baby leave hospital. 
Electronic flash and au- 
tomatic camera opera- 
tion reduce time, im- 
prove quality, cut costs 


..make photographing the new babies simply a | 


matter of “pressing the button.” 
Write us today to learn the name of the 


dealer in your locality who sells the Beattie | 
he’li be glad to arrange | 


Portronic Camera... 
a demonstration at your convenience. _ 


Pra otographic 
roducts Ince. 


DESIGNERS and MANUFACTURERS 
of FINE PHOTOGRAPHIC EQUIPMENT 


6916 Romaine Street 


| its precepts, 
| dios, 
| to go after more business. 





Hollywood 38, California , a ee 





NEW BOOK! 


Many professionals remember my book Money 


| Making Ideas for Portrait Studios, published 


in 1931, sold out and long out of print. 


| Orders for it still come in from those who 
| have seen copies, 


those who bought it write 
to ask why | don‘t publish a new one, while 
others who bought my more recent Profes- 
sional Photography for Profit and, following 
have established successful stu- 
keep asking for a new one on how 


| So here’s my newest book: 


Tested Money Making Ideas for 


Professional Photographers 


covering all types of business promotions 


— | and sources of new accounts for both portrait 
with a single magazine load of 100 feet of | 


70mm roll film, the parallax free focusing | 


and commercial studios: tested, workable 
methods (all of them actually used), from 
getting back proofs to baby contests, from 
small-town fashions, 
newspaper, direct-mail and radio advertis- 
ing ideas, form letters and the like. Literally 
a mine of ideas all integrated with a detailed 
cross-referenced index so that in a moment 
you can put your finger on any number of 
ways to tackle your immediate problem. This 
is not a reprint or a rehash of the old book, 
but all entirely new material 


Ready late in April 


Order Now 


6x9 320 Pages 
Cloth-Bound 


$3.50 postpaid 


(in Ohio add Ile for sales tax) 


Charles Abel Incorporated 


Cleveland 15, Ohio 
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HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 


IT WILL BE featured like the Blue Ribbon 
Photograph in this issue so that, if he 
wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 


WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs will be returned 
and the mokers will retain all other rights to 
their use or future sale. 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 

. No one may submit more than three photo 
graphs. 
Entries must not 
exhibited before. 
Entries be black-and-white, 8x10 or 
larger, unmounted and mailed flat. Please use 
photomailers. 
Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 
Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


have been publishhed or 


must 


SIXTH CONTEST 
CLOSING DATE is June 15, 1952. 


FROM ENTRIES RECEIVED between March 16, 
1952, and June 15, 1952 the judges will select 
Blue Ribbon Photographs for August, September 
and October. 


ALL NON-WINNING entries will be returned as 
soon as contest has been judged; winning photo 
graphs as soon as halftones have been made for 
each month; checks will be mailed immediately 
following the judging 


LET’S HAVE YOUR ENTRY 
—WNOW! 


Photographer 


FOR RENT 
$25.00 
ind 


Studio best location, 
Competition light 


established 35 years. Rent 
Elmer Sidwell, Elwood 

4-\c 
PORTRAIT, COMMERCIAL | studio One of most modern 
best equipped on beautiful Son Francisco peninsula. Gross 
$30,000.00 last year Price $10,000.00. Write P. O. Box 
863, Redwood City, Calif 4-1\« 
HELP WANTED ONE 
steady and reliable, can earn 
Experience in portrait 
Requires some outside 
coupon proposition 
last 5 years 


month 


MAN or woman, age 25-45 
$4,000.00 to $6,000.00 


work and finishing 


Must be 

yearly 
necessary 
but is 
positions 


camera 


camera work part 
Excellent 
Marquise Studios 


HELP- WANTED — 


time, 


Give 


not a 
had 
4-l¢ 


position in 


opportunity 
Enid, Okla 
RECEPTIONIST for permanent 
old established reputable studio State all 
Versivis Studio, Grand Rapids, Mich 

HELP WANTED — PORTRAIT PHOTOGRAPHER, 
oughly experienced. Children and high school comprise about 
one-half of sittings. Position permanent; good salary 
established studio. Possibility of studio manager if 
the qualifications. Write R-67 care this 
SELF SHARPENING etching knife 
J. G. Pratt, 1907 Luzerne Ave., Si 


qualifications 

4.) 
must be thor 
Long 
you have 
journal 4-2 
$8.00 


ver Spring, 


Return, refund 
Md 4 





MISCELLANEOUS 





FOR SALE Pako 
Excellent condition 

8-30 units. Excellent 
Olive, St. Louis, Mo 
PHOTOGRAPHS IN QUANTITY — 
each. Postcards —- mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don’t turn 
down quantity orders. We do the work — you get the money 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn 2-tf 
FOR SALE L.N. 5x7 Home Portrait with revolving 
back in case with 72” B.&L. IC Tessar, $250.00; 5x7 Eastman 
autofocus enlarger complete with lens and paper holder 
$275.00; 57 Apac printer, L.N., $225.00; 8x10 Eastman 2D 
View — 5x7 reducing back and case, L.N., $95.00; 
Heliar F/4.5 in Compound shutter, $75.00; 12” Goerz Dagor 
n barrel, F/6.8, $135.00; 11x14 Turner-Reich in Betax shut 
ter, Series Il, F/7.5, L.N., $145.00; 11x14 Pako printer 
$165.00; 8x10 Deardorff, $270.00; used Pako Printmachine 
$550.00; 40” Lenz type washer on stand, L.N., $125.00 
used Pako print straightener, $120.00; used Pako washer 
$100.00; 4x5 Speed Graphic F/4.7 Optar in Graflex X 
Kalart RF, Focuspot Graflite flash, leather case, L.N., $209.50 
used 5x7 Eastman hangers, excellent condition, 65c¢ each. This 
s a small part of our ever-changing stock. 10 days trial. We 
buy and exchange. Mid-West Photo Supply Co., 27 E. Adams 
St., Chicago, III 4-1 


Big 15-day 
trial, Goerz 
Dagor in barrel F/7.7, $165.00; 10%" Schneider Xenar F/4.5 
n barrel, $90.00; 844" Hugo Meyer F/4.5 in Compound shut 
ter, $125.00; 8%" Steinheil Unifocal F/6 in barrel, $40.00; 
6%" Wollensak Velostigmat enlarging lens F/6.3, $35.00 
8%" Carl Zeiss Protar wide angle Ser. V F/18, $55.00; 14” 
Goerz Celor F/5.5 in Universal shutter, $130.00; 12%” 
Voigtlander Collinear F/6.8 in barrel, $40.00; Carl Zeiss 
Tessar F/4.5 in barrel, $75.00; 9%" Goerz Berlin double anas 
tigmat F/7.7, $75.00; 5” Goerz Berlin Dagor wide angle F/9.5 
$30.00; 7” Goerz Berlin double anastigmat F/7.7, $40.00 
12” Hugo Meyer Trioplan F/4.5, $75.00; 12” Goerz Dagor, 
F/6.8 in barrel, $200.00; 15” Carl Zeiss Unar F/5 in 
$156.00; 12” Kodak anastigmat F/4.5 in barrel, like 
new, $90.00; 18” rapid F/8, $30.00; 10” Carl 
Zeiss double Protar, combinations 1642” and 19”, in Acme 
hutter, $175.00; 12” Schneider Xenar F/4.5 in barrel, $100.00 
12” Bausch & Lomb Protar, combinations 19”, 23”, Betax 
shutter, $135.00; 10” Bausch & Lomb IC, coated, new, F/4.5, 
$135.00; 12” Bausch & Lomb IC Tessar F/4.5, Betax shutter, 
$150.00; 14” Goerz Celor F/5, $125.00; 17” Voigtlander 
Collinear F/6.3, $150.00; 19” Goerz Celor F/5, $160.00 
16%" Xpres F/4.5, like new, $200.00; 19” Goerz Dagor 
Heliar F/4.5 in barrel, $175.00 


Liberty 
Best offer 


matte dryer, 
Photogenic 
Best 


electric, 26” belt 
fluorescent 6-30 and 
offer. Fact, Inc., 1005 
4-lc 


low as 5c 


condition 


8x10 glossies as 


Graflex 


8%" 


inventory 
cash 


sale. Real bargains. All goods 
freely refunded if not satisfactory 14” 


sent on 


BY" 


new 
barrel 


rectilinear 


Ross 
F/7.7 in barrel, $300.00; 19” 
14” Ektar F/6.3 in barrel, $160.00; 6” Carl Zeiss Tessar F/4.5 
in barrel, $40.00; 16” Goerz Berlin Hypar, like new, F/4.5 
$225.00; 13” Cooke F/5.6, diffusion device, $70.00. Hundreds 
more. Send for big list of State requirements. Fifty 
without a displeased customer. Joseph Smith, 735 Fulton 
St., Brooklyn 17, N. Y 4-1 


lenses 


year 





STAINLESS STEEL EQUIPMENT 


STAINLESS STEEL 
BUCKETS — Available in 
two sizes—3'%4 or 4 gallon 
capacity. 


ALL-PURPOSE 
SINKS 

Constructed of high polish 
steel—Easy to clean— 
leakproof —39 stock sizes 


DEVELOPING TRAYS 
AND SINK PANS 
Ruggedly built of high polish 
stainless steel for life-time 
wear 


DEEP TANK 
FINISHING OUTFITS 
Complete with two insert 
tanks for developing and 





fixing—3'¥, 10, 15, 28, 
48 gallon capacity 


LM 
PACK DEVELOPING 
HANGERS —New, spe- 
cial construction, to hold 
thin base film securely dur- 
ing all processes of de 
veloping. 


FILM DEVELOPING 


TANK OUTFITS—De velop-rinse-fix-washin one unit 


AUTOMATIC 

ROCKER WASHER 
Stainless steel double section 
sink—Weashes prints up to 
20” x 22”. Large capacity. 


Includes 3-compartment jacket and two insert tanks. 


CALUMET MANUFACTURING 


Send for illustrated 
catalog showing com 
plete line. 


2326 S. Michigon Ave. + 


COMPANY 


Chicago 16, illinois 





Low Priced School & Club Folders 
PHOTO MOUNTS 
Send $2.00 for large variety sample 
assortment folders and easels 


Musical, Non-Musical, 
ALBUMS Wedding, Baby, 
Confirmation 
JOSEPH ROBIN 
262 W. 22nd Street, New York 11, N. Y., WA. 9-5044 








“fb Mounty says: 


For spotlight value you can't 

= equol Chilcote products. Master 

dD Mountings inspire the customer 

wi to larger orders. Give your work 
ip p \ the finishing touch it deserves 

NY by displaying it in o Chilcote 

album, folder, easel or portrait 

frame. The best costs no more 


Are you receiving our new publica 


tion, “MOUNTING SALES*? You'll 
enjoy it. Write for a copy today 


5 Z- 4 
ie CHILCOTE of oF 
2140 SUPERIOR AVE., CLEVELAND 14, OHIO 


Send for full information and latest catalog 


It’s false economy 


There’s no substitute for 
preservative paint 
photographers is your guarantee of dependability 
get the one and only trouble repellent Probus 
trays, tanks, sinks, darkroom shelves, 


WOLFF & DOLAN 


as good.’ 


Probus, the original photographi 


Be safe 


table tops and floors 
5550 California 
San Francisco 21 


to use some- 
thing ‘‘just 


Forty-five years of satisfaction to professional 
Safe for coating 


Street 





FILM HOLDERS REPAIRED 
WE MAKE IT LOOK LIKE NEW—AND SAVE YOU MONEY 


Our highly efficient production methods enables us 
to offer this service at relatively low cost 
4x5. $1.25 8x10... $1.75 


5x7... 1.50 Wix14@... 3.00 
ALSO OTHER SIZES: REBUILDING EXTRA 


Repair and Rebuild studio equipment 
For Sale: Holders - - - Bellows 








WRITE FOR PARTICULARS 


HOFFMAN 


PROFESSIONAL CAMERA REPAIR SERVICE 
534 BUSHWICK AVE., BROOKLYN 6, N. Y. 
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GREATER 
Ae ACCOMPLISHMENT 
| Doseber — for YOU 


COUNTRY . +a: . : 
| Schoot || A distinguished staff, plus famous in addition to your regular portrait business 
| | 


. guest instructors and a fascinating 
| wor | schedule moke each day a new Now YOU, the professional phetographer, 
Photography | | adventure. Sound, logical, proven can take advantage of the undefgraduate 
. : methods in all phases of black and and elementary school picture business in 
white and color photography. Finest your area. The Cam-0 program is designed 
equipment, beautiful location, low to supplement your income and prowde 
tuition you with a service that pays off with real 
SPECIAL SHORT COURSES profits. No extra help is necessary. 
A Year Round School 


H ! ; i ! 
Seistes hin Miencasnse ain cone Write! Wire! Phone! 


WIDE GATE SOUTH WOODSTOCK, VERMONT UNITED STATES CAM-O CORP. 


18TH AND HOLMES STREET KANSAS CITY, MISSOURI 








THE ART OF BROMOIL PRINTING AND TRANSFER, by M. M« 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the PACKARD IDEAL SHUTTERS 
entire balance of the edition. If you want a copy, send me 50c 

in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bidg Cleveland 15, Ohio 12-tf Sold by Jobbers and Dealers 

EVERYWHERE 

FOR SALE — 7x11 camera with Turner-Reich lens and 11 


Manufactured only by 
double holders, $125.00 1,000-watt Bardwel & McAlister 


boom spot, new, $90.00. Seawal Studio, St. Albans, Vt 4-1 Michigan Photo Shutter Co. 


= A 
A COMPLETE finishing service for photographers. We do the 170 East Water St. ene? Kalamazoo 2, Mich. 
whole job; any quantity Reliable, fast service. Write for 
prices. Lucille Stewart Laboratory, 134 N. Robertson Bivd 
Beverly Hills, Calif 4-\¢ LOW COST photomount 3x5 3.00/100 in attractive wood 

grain gray cover; $3.80/100 ‘ deckled maroon folder 
ENVELOPES WHITE, 4%x5% for Eastman 4'%x5'/ greeting 5x7 $4.80/100 for gray and $5.60/100 deckled maroon 
card stock, $3.50 per 1,000, $3.25 per 1,000 in 7,500 lots 000 
Postpaid if remittance with order. Prices for larger quantitie prices. 2% discount prepaid 
Samples on request. Stone Bros. Inc., 144 Elmora Ave., Eliza We 
beth, N. J 4-1 














rates cheaper. White folders available at similar low 
orders. F.O.B. here. Free sample 

also moke 2x3, 3x4, 5x3, 7x5, 8x10, etc. Penn Photo 

mounts, 335 Woodland Ave., Glenolden, Pa 4-3« 

FOR SALE: 14” Goerz Dagor, Ser. Iii F/7.7, barrel; 16’ 

Goerz Dagor F/7.7, shutter, new; 12x20 Banquet camera, case WHY HAVE retouching 


problem Let your darkroom assistant 
holder. Best offer. Jos. Mancin 185 Newark St., Newark or your 


receptionist do th work. New comprehensive, fully 
me 2 4-lc illustrated course teaches professional pencil-dye technique 
FOR SALE: Used 11%” F/3 Meyer portrait lens, $120.00; Tools, supplies, equipment, ind:vidual criticism included. This 
8” F/2.9 Pentac type, $90.00; R. Geraus, 6729%2 Hollywood Course used by many professional photographers. Kit, step-by 
Blvd Hollywood 28. Calif Aste tep in tructions shipped for ne-r k exam nation Free details 

' Duval, 8911'%2X Sunset Bivd., Hollywood 48, Calif 4-) 





COMPLETE FINISHING SERVICE FOR SALE: 16%” F/4 P Xenar in barrel, excellent condition 


$135.00; new 6%" F/12.5 Wollensak W.A Alphax shutter 

FOR PORTRAIT PHOTOGRAPHERS $67.50; 10" F/4.5 Hexar, focusing mount, $75.00; 7%’ 
DEVELOPING, PROOFING, RETOUCHING, F/4.5 Wollensak Raptor, Alphax Syn hutter, like new 
PRINTING, ENLARGING, COLORING, COPIES $85.00. Beaver Studio, Circleville, Ohio 4-1 

. @ finishing service at reasonable prices. Fine quality 2 
and fast dependable service. RETOUCHING? LEARN to do your own. Mailed personal 


Write for OSBORNE LABORATORIES | Witeserertor” "7" 7% Anderson, 46 Public Severe 


MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 








.. » Featuring 
EVERYTHIN Manutacturer’ © our NEW 


Ni\@) WINE | PASTEL-TONE 


New Extra Fine Grain Developer MOUNTS— | 
PROMICROL 


Container to make 20 oz. $1.10 Mat Boards 


Send for free specimen copy of our 


monthly magazine FOLDERS 


SNAP SHOTS 
containing bargain lists. 


Write for special catalog 
GEO. INC. . and $1.00 SAMPLE KIT 
Ui) VOSS PHOTO PRODUCTS CO 


Ea a . ‘ : \S¥ 601 W. 156th St., New York 32, N.Y 
57 East 9th Street New York 3, N. Y. Vv nai. tieane . 
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Organizations City 


Headquarters 
Hotel 


Information 
Write 


For 





Arizona Prof. 
Photog. Assn. 


Apr. 


Phoenix 


Westward Ho Ivan J. Mashek, Pub. Chrm., 


522 N. Ist St., Phoenix 





Southwestern 
Photog. Assn. 


April 


Fort Worth 


Texas G. J. Shrader, Sec., 117 W. 
6th St.. Little Rock, Ark. 





North Carolina 
Photog. Assn. 


Apr. 


High Point 


Sheraton F. Leon Joyner, Sec., 
Box 109, Henderson 





National Press 
Photog. Assn. 


May 2-5 


Galveston 


Galvez Ollie Atkins, Sec., Box 6098, 


Arlington, Va. 





Prof. Photog. 
of Iowa 


May Des 


Moines 


Savery Roland Townsend, Sec., 


Locust St., 


805 
Des Moines 





Prof. Photog. Assn. 
of Pennsylvania 


May 


Pittsburgh 


Roosevelt Frank A. Gradler, 
Exec. Sec., 701 Main St., 


Mount Pleasant 





Florida Photog. 
ssn. 


19-21 


Miami 


McAllister Richard Phillips, 


S. Florida Ave., 


Sec., 1107 
Lakeland 





Mississippi-Alabama 
Assoc. Photogs. 


23-24 


Mobile 


Battle George Armbrester, 


321 Troy St., Tupelo, 


House Pres., 


Miss. 





Wisconsin Prof. 6-9 


Photog. Assn. 


Milwaukee 


Federal Legion 


Gilbert E. Mayer, M.Photog., 
Club House 


Cony. Chrm., 2665 N. 3rd 
St., Milwaukee 12 





Rocky Mountain 
Prof. Photog. Assn. 


Denver 


Albany Ken. Ball, Sec., 


Casper, Wyo. 





Prof. Photog. Assn. New 


of Louisiana 





Orleans 


Monteleone Calvin Blue, 


Johnson St., 


Sec., 1016 
Lafayette 








FOR SALE: Cine special 16mm, three lens, extra 200 ft 
magazine, case, perfect, $800.00; Eastman 5x7 autofocus ‘‘D*’ 
with reducer complete, $250.00; 5x7 Speed Graphic complete 
outfit, $200.00; 27 ——- 5x7 Graphic holders, $60.00; 9%” 
Velostigmat F/6.3, Betax, $50.00. Nye, c/o Piasecki Heli 
copter, Morton, Pa 4-l¢ 
PROFESSIONAL PHOTOGRAPHERS — equipped to 
take 8x10 Ektachrome = and/or pictures in 
churches in the following cities Springfield, 
IHinois; Youngstown, Ohio; Louisiana; Bridge 
port, Pennsylvania; River Rouge, Michigan; East St. Louis, 
INinois; Portland, Maine; Pawtucket, Rhode Island; Grand 
Rapids, Michigan; Paterson, New Jersey; Ashtabula, Ohio; 
West Rutland, Vermont; Buffalo, New York; Muskegon, Mich 
igan; Chicago, Illinois; Detroit, Michigan; Saginaw, Michigan 
Ektachromes to be used to make color plates for advertising 
Perfection essential. Give complete cost per picture, each 
type, in first letter to Barry Doig, 55 Barclay St., New York 
Pe, ie - 4-lc 
KORONA 4x5 VIEW camera, Velostigmat, Rapax, sell, trade 
for 5x7 Grafiex. Want 5x7 printer, 5x7 Elwood SP-2 enlarger 
D. H. Miller, Avoca, N 4-lc 


only — 

Stereo-Realist 
Barton, Vermont; 
New Orleans, 


CANDID WEDDING promotion 
candid photos and 


booklets 
imprinted with your 
wedding business 200%. These booklets 
previously unheard of to photographers 
prospective brides. Sold to one photographer 
a first-come, first-served basis. This is a 
have been looking for. Write or 
chise protection for area 
Buffalo, N. Y 


A NEW POST CARD 
NON-CURLING — FINE DETAIL 
GLOSS FINISH — TYPE SET TITLES 
Your name imprinted on back of all cards 
Priced to sell and make you a profit. 


with 20 
boost your 
bringing results 

mail them to 
in each area on 
business-getter you 
samples and fran 
Studio, 3090 Main St 
4-3 


illustrated 
name will 
are 


who 


wire for 


your Telaaok 





Write for samples and prices 


R. W. BOBERG 


528 COPELAND AVE LA CROSSE, WIS 











Why Do Your Own Coloring? 


Many leading professionals cut expense and make more money by letting us do the 
coloring on their own prints. Airbrush and oil coloring in three grades; also Hand 
Pastel and Heavy Oil Paintings. For complete details see our catalogue, which we'll 
mail on request. 


The Walter Gaehler Co. 


104 SO. STATE ST. 
SYRACUSE 2, N. Y. 
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WRITE FOR 
PRICE LIST 
QUANTITY 
Quality Prints 
An example of our low 

prices: 

8x10 Prints 1M $65.00 
500 $37.50 
100 $8.50 


Send for price list today 


MAJOR PHOTO CO. 
1210 N. Clark St., Dept. P, Chicago 10, Ill. 





€ 


EVERYANSTRUC 


TOR AN EXPERT... 


... in the fields of PORTRAIT, 
COMMERCIAL, FASHION 


and DIRECT COLOR photog- 
raphy, CAMERA MECHAN- 
ICS and REPAIR. Every grad- 


uate 
qua 


»—-men and/or women — 
lified for a professional job. 


Modern equipment, low tuition, 
dormitory facilities. Send today 


for 


PRO 


free booklet P, 


GRESSIVE 


SCHOOL OF PHOTOGRAPHY 


186 SHERMAN AVE., NEW HAVEN 11, CONN. 





dios, any size and color. 
work from any photograph 


and photographs 


1021 N. Wells St. 


Sewice toa the Profession 


High grade enlargements for Portrait and Commercial Stu- 


color work on portraits, exquisite Miniatures. 
Attractive Pencil and Pastel Sketches from your negatives 
Oil Paintings on canvas painted Free Hand. Avail yourself 


of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


Difficult Copy and Restoration 
with guaranteed delivery. Fine 


Chicago 10, Ili 








Only factory approved 
anly size up to 5x7, on 
8x10, $3.00. 


Repla 
@ Check 


ALL WORK 


NATIONAL FILM 
N. ST. MARY’S ST 





Broken Film Holders Repaired 


HERE'S WHAT YOU CAN BUY FOR ONLY 


@ Relacquer Holder 
5 @ Replace with New Tape 
7 @ Check and Repoir Light Traps 


materials used — holders 


ly $1.75; 8x10, $2.25; over 


ce Broken Fiaps 
and Reglue All Loose Joints 


GUARANTEED 


HOLDER CO., INC. 
SAN ANTONIO, TEXAS 
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R BRUSHES 


Send for 
LD 
by WY O> co. ree 
IR BRUSH NEC: ww Catalog 


vE., © 
213 CALITORNIA L 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
@ postcard, and to return samples of work, etc., promptly. 
The publishers will appreciate being advised when employ 
eis fail to accord this courtesy to employees. 











HELP WANTED—EXPERIENCED PHOTOGRAPHER or = serious 
amateur, man or lady, for photo studio. Salary and percentage 
Send details, photo. Box 145, Williston, N. D 3-2 
NEW ENGLAND business needs junior associate. A qualified 
person of excellent character can without investment become 
co-owner of established portrait studio. Give full details letter 
Write J-13 care this journa 4-1 


PROMINENT MOUNT manufacturer seeks an experienced mount 
salesman to cover Greater New York and vicinity on commission 
basis. Must own car. When writing, describe your past exper 
ence, acquaintanceship among studios and volume of past 
photo mount sales. Replies will be held in strict confidence 
Write G-98 care this journal 4-1 
COMMERCIAL PHOTOGRAPHER — all around man — outside 
and inside work. Give references and expected starting salary 
first letter Largest commercial studio in state. Write T-46 
care this journal 4-1¢ 
WANTED — GOOD all around quality workmanship photo 
grapher to manage studio. Central Ohio population 14,000 
Or will sell or lease. Write W-27 care this journal 4-1 
RECEPTIONIST FOR portrait studio. Promotion and sales exper 
ience. Salary and commission. Permanent. Sudvarg Studio 
3708 Broadway, Kansas City, Mo 4-| 
STUDIO PHOTOGRAPHER to manage established ground floor 
studio in Michigan. Pleasant working conditions. Salary plus 
bonus. Kendale Studios, Grand Rapids, Mich 4-2 





RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Bivd., Chicago 
4, ill 4-tf 
QUALITY RETOUCHING for those who want the best. C. A 
Bolger, 586 Undercliff, Edgewater, N. J 11-6c 
EXPERIENCED RETOUCHER offers year-round dependable service 
to a few good studios. Moderate rates. Corrections done 
Else Maerker, 4832 N. 10th St., Philadelphia, Pa 

RETOUCHING GUARANTEED by Baldwin Retouching Studio. 24 
hour service. Box 353, Sta. A, Atlanta, Ga 3-2¢ 
PORTRAIT ARTIST—Oi! and airbrush water coloring. High 
quality work, reasonable prices. Will color one free sample 
Lovise Meier, 3714 Wrightwood, Chicago 47, II! 3-3« 





COLORIST — TEN years experience. Sample and price sent 
on request. Excellent references. Laura Zins, 947 Tuscarora 
Ave., St. Paul 2, Minn A-lc 
QUALITY RETOUCHING. Prompt service. Reasonable. Sample 
retouched free. John Ervin, 2629 N. Potomac, Arlington, Va 

4-\c 





EVENTUALLY — 
Why Not NOW? 
Slickest Thing You Ever Used 
NICHOLS BABY POSER 
Write For Free Circular 


or Send Check $14.50 
325 Mill St. Bristol, Pa. 











Professional Dealers Who Want Your Trade 








AKRON, OHlO—Metzger Photo Supply 
Main Street; 52 East Mill Street 
ALBANY 7, N. Y.—Camera Exchange, 
AUSTIN 21, TEXAS—Capital 
i De eer 
BALTIMORE 1, MD.—Eastman Kodak Stores, 

Charles Street. 


BALTIMORE 24, MD. —Gamerman’ s, 


Co., 1091-3-5 South 


Inc. a 116 State Street 


2428 Guadalupe 





Photo Supplies, 


Inc., 309 North 





-Gar 3808 Eastern Avenue. 
BALTIMORE, MD. —Maryland "Photo Stock Co., 219 North Liberty 
Street. 
BOSTON 
Street. 
BROOKLYN, N. N. Y.—Joseph Smith, 735° Fi 


» Vind ton n Street. 2 
BUFFALO 3, N N. Y.—J. F. Adams Co., Inc., 529 Main Street 
CHICAGO 2, 


iLL.—Eastman Kodak Stores Co., 133 North Wa- 
bash Avenue. a 
CHICAGO, ILL.—Mid-West 
Street. 
CHICAGO 6, 
Street. 








10, MASS.—Eastman Kodak Stores, inc., 22 Franklin 











Photo Supply ay 27 East Adams 





ILL.—Norman-Willets Co., 316 West Washington 


CINCINNATI, OH1O—Eastman Kodak Stores, Inc., 97 West 4th 
Street. 


DALLAS, TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard 
_Street, Box | 1710. 


DENVER 2, COLO. ansliialettins. " Kodak Sarees. 
_ fornia Street. 


INDIANAPOLIS 9, 
Capitol Avenve. 


1635 Cali- 


Inc., 


IND.—The H. Lieber Company, 440 N 


KANSAS CITY, MO.—Eastman Kodak Stores, 


1010 Walnut 
Street. 


Inc., 


LOS ANGELES, CALIF coleiines Kodak Starea, Inc., 643 South 
Hill Street. 


MEMPHIS, TENN.—The Memphis 
South Court Avenue. 





Photo Supply Co., 123-125 








FOR THE FINEST in 
Enterprise Retouchers, 
Ohio. 

TRANSPARENT OIL coloring of fine quality 
2296 Bathgate Ave., Bronx 58, N. Y 

FINEST QUALITY negative retouching and oi! 
service. Lorraine Partridge, 234 Virginia Ave., 


retouching send your negatives to the 
12716 Sprecher Ave., Cleveland 11, 
4-1¢ 
Croce, 
4-1¢ 
coloring. Prompt 
Audubon, N. J 
4-1¢ 
takes 
1033 Erie St 

4-\¢ 


Frances La 


NESSEL RETOUCHING is 
defects out. Try me and see. Paul A. Nessel, 
Oak *Park, Ill. (a suburb of Chicago) 

OIL COLORING, brushwork and 
paper and ivory. Dependable 
manship. Photo Art, 


better — leaves character in, 


transparent oil on 
service and high quality 
23908 Hemlock St., Sunnymead, 


canvas, 
work 
Calif 
4-l¢ 
PIECE WORK retouching 
needs. Ben Strauch, 
Robertson Blivd., 


Quality service. Let 
c/o Lucille Stewart 
Beverly Hills, 


RETOUCHING SERVICE for the 
requirements. Mail orders 
Retouching Service, 244 W 


me know your 
Laboratory, 134 N 
Calif 4-1 


trade. Done to 
Prompt delivery. C 
42nd St., 


your exact 
Silom, Photo 
New York 18, N. Y 
4-\c 


PHOTO COLORING 
more, Minn 


Send sample. Irma Bruns, 


MILWAUKEE, WIS.- 
Milwaukee Street. 


Eastman Kodak Stores, Inc., 745 North 


MINNEAPOLIS 2, MINN.—E€Eastman 
_South_Sth_ Street. 

NASHVILLE 3, TENN.—Geo. C. 
__Street. as 
NEW ORLEANS 9, 
ee 
NEW YORK 10, N. Y¥.—Alco Photo Supply Corporation 

Broadway. 


NEW YORK, N. Y.—Eastmon Kodak Stores. Inc 
Street (Off F Fifth Avenue), New York 18, N 


NEW YORK CITY— George Murphy, 57 East 9th Street 


Inc., 
NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street 
PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 
nu) Siem. 
PITTSBURGH 32, “PA.—Eastman Kodak Stores, 
Street. 


PITTSBURGH 22, PA. —Liberty Photo Supply, 


ST. LOUIS 1, MO.—W. Schiller & Co., Inc., 
SAN ANTONIO, 
OR nS a 
SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 
Street. 
SEATTLE, 
_Avenve. 
SYRACUSE 2, N. 
Warren Street. 


TOLEDO, , OHIO— -George | 


WASHINGTON 1, D 
Street, North West 


Kodak Stores, Inc., 114 


Dury Company, 420 Union 


LA.—Eastman Kodak Stores, Inc , 928 Cana 


902-910 


One West 39th 
Y 


Inc., 606 Wood 


436 Wood Street 
1109 Locust Street 
TEXAS— Southwest Photo Supplies, 403 Ave 


216 Post 


WASH.—Eastman Kodak Stores, Inc., 1319 Fourth 


Y.—Francis Hendricks Co., Inc., 339 South 


Kohne, Inc., 


602 Summit Street 


C.—Fuller & d‘Albert, Inc., 815 Tenth 


WICHITA, KANS.—Lawrence Photo Supply, Inc., 
Douglas. 


409-411 West 


WASHINGTON mi D. C.—Brenner Photo Co 
Avenue, North West. 


, 933 Pennsylvania 





RETOUCHING FOR the trade. 25 year 
service Try me Warner Enlund 1164 Prendergast Ave 
Jamestown, N. Y 4-7 


experience Pro 





STUDIOS FOR SALE 


SACRIFICE BELOW 
pletely equipped; 





inventory established portrait 
downtown second 
Urgent personal reasons partnership 
Summit St., Toledo, Ohio. 


MODERN STUDIO, central Wisconsin 
right; terms, Write N-38 care this 


studio 
Renewab 


Fine Arts Stu 


floor 


ground floor 


journal 





Wyman Gold Stamping Machine 


Gold stamp your portraits, 
photomounts, etc. 


in Gold, Silver, 


See your 


albums, 


Stamp or Colors 

dealer, or write to 
WYMAN ENGRAVING COMPANY 

36 Washington St Boston, Ma 








Use the Macvan 
Speeds up sittings — 


Twin 
and School Work — Send for 


Descriptive Literature 


2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Lens Reflex Camera — that camera that 


Permits more presentable proofs —- Has cn automatic paraliox 
— Cuts film wastage — Saves time and makes money for photographers — A camera That Is a 


Eliminates the focusing 


MUST" for Ch 


MACVAN MANUFACTURING COMPANY 


San 


Diego 1, Cal 
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SITUATION WANTED and HELP WANTED: Ten cents (10c) per Count each word or number including name and address and, 
word; Minimum charge $2.00. f box number is wanted, add five words. Terms such as 5x7, 
ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; F/6.3, 5%", $10.00, etc., each count as one word. 
Minimum charge $3.00. DATE OF PUBLICATION: All advertisements received up to the 
FOR ANSWERS IN OUR CARE: Add five words plus 50c addi first of any month appear in the issue which goes into the 
tional for box number and forwarding inquiries. Requests for mail the 5th of the following month 
or offers to send photographs, samples, etc., are not permitted FOR MORE DETAILED INFORMATION concerning our Deposit 
in box number advertisements System, Confidential! Service, etc., write for rate card. 


CASH MUST ACCOMPANY ALL ORDERS MAKE ALL CHECKS PAYABLE, and address correspondence, to 
HOW TO FIGURE THE COST: First two words of each adver- Charles Abel Incorporated, 519 Caxton Bidg., Cleveland 15, 
tisement are set in capitals; no other display being permitted Ohio 





LEADING STUDIO in Ohio city of 50,000. Fully equipped 
fine location, low overhead. Immediate possession. Write H-20 
are this journal 4-1 SITUATION WANTED 
EASTERN ILLINOIS studio in city of 40,000. Strictly modern 
equipment and _— furnishings Excellent reputation Gross The insertion of an advertisement under ‘'Situation Wanted’’ 
$10,000.00 to $12,000.00. Reasonably priced. Write P-79 carries with it the obligation on the part of the employee 
are this journal 4-1 to answer every letter he receives in response to his adver- 
PORTRAIT STUDIO. Only studio in Nebraska town of 5,000 tisement for a position, if only with @ postcard. The pub- 
ae RUahian Hina, “ektmentiind: clr icauatinned  namatais lishers will appreciate being advised when employees fail 
Write $48 core this lournal 4-2 to accord this courtesy to employers. 








FOR SALE — Established and leading studio doing $30,000.00 
yearly. Schools, children, wedding and commercial photography 
Orders from files more than pay rent. Selling because of ill 
helath. $5,000.00 will handle. Balance $5,000.00 on fair 
terms. Write LeMan Studio, 267 Alhambro Circle, Coral Gables 
Fla 4-1 

QUALITY PORTRAIT and wedding photographer wants perma 
PORTRAIT STUDIO for sale or lease in heort of Anna, Iilino nent employment or partnership. Excellent darkroom technician 
Anno gross $20,000.00. For details write C. William Horrel sbine commercial exoerionce Aggressive, ce-cperative and 
1202 Hill Ave., Carbondale, II! 4-l\c responsible. Write C-64 care this journol 4-1 
PORTRAIT STUDIO, eastern Pennsylvania. Completely equipped, PHOTOGRAPHER, ALL AROUND man, experienced commercial 
11x14 camera, 8x10 enlarger. $1,800.00 cash complete. Write 
W-26 care this journal 4-1 





TOP PORTRAIT camera man, accustomed to discriminating 
clientele, desires to make change. Excellent darkroom techni- 
cian with plant supervisory experience South or southwest 
only. Write C-63 care this journal 4-1 


and home portraiture, own car and equipment, seeks perma 
nent position. Write K-62 care this journal 4-1 


PORTRAIT STUDIO—Block University of Colorado campus, EXPERIENCED RETOUCHER and candid man 


desires position 
8,000 student body; also excellent town clientele. Completely with 


reputable studio. General darkroom and some commercial 
Cummings, 440 Valley St., New Haven, 
Conn 4-1¢ 


equipped on ground floor. Write June Murphy, 1319 College experience. John M 


Boulder, Colo 


WANTED — POSITION, in southern California preferably, with 


T \/ R & CHANDLER / / commercial studio or industrial plant. Own studio five years 
ate < i ap t 


specializing in industrial, press, legal, display, candids and 

nteriors; some portraiture. Good knowledge of color and 

color processing. 2% years army pictorial service. Seven merits 

for the particular artist —E three P. A. of A. convention exhibits. Age 26. Single. Wil 
SEND FOR CATALOG liam C. Graham, 6340 N. Leroy St., Chicago 30, II! 4.) 
Number 52 INSTRUCTOR — STATE approved. All branches. Retouching 


specialized. J. P. Anderson, 46 Public Square, Wilkes Borre 
910 WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS Pa. Draft exempt A-\¢ 


MIDG-O! A DRYER WITH A DRYING PRINCIPLE LONG RECON- 
“We IZED AS FAR SUPERIOR TO ANY OTHER, BECAUSE 


® Two dryers in one — 
Inexpensive to operate. 





@ It dries Glossy as well as 
Matte prints on ferrotype 
tins* without scorching. 

@ No furled edges — No 


Dries prints up to 11x14 blisters 


size and dries them flat. F 
Same drying time 


Dries a full load of 50 damp muggy days. 


8x10 or 400 3x5 in one : 

hour, with no steady at- ; Takes only 14x24" of 

tendant necessary. imines 
The cabinet is made of 20 . tec *Does not include tins 
gauge stee! and painted a : See Your Dealer or Write 
light brown crackle finish 


® Simple to operate. | = cau ONLY $79.50° 
MIDG-O CO. 8863 Avis Detroit 9, Mich. 
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EVE R Y | vice is _you can increase the retouch: 


ing capacity of your shop, do a 


: better, smoother retouching job, 
an expert on the od 


make more satisfied ‘cus- 


tomers with the Adams Retouch: 

e * ing Machine ' 
A DA M S retouching machine 
" . «he 


Here are some of the features that 


make the Adams Retouching Machine : 


a profit-maker everywhere it is used. 
Fastest, smoothest retouching or 
etching, even for beginners 
Oscillation confined to negative car- 
rier only 
No diffusion necessary on enlarge- 
ments 
Smooth, horizontal movement — no 
stipple 


AGAIN . the famous Winona 


School of Retouching chooses the 
Adams for its 1951 classes in Kansas 
City! 
. : Order 2 oz. bottle of the new 
Thousands of enthusiastic owners have turned retouching Sins Retendinn Void wih 
losses to profits — and so can you! Investigate the dispenser top... 
Adams Machine TODAY! Write for free folder. $1.25 ppd., anywhere in U.S.A. 


737 LINCOLN ST MAYFAIR STUDIO 


Adams Retouching Machine Co. o2.i0°c.c) | zea, mazison av 


NEW YORK, N.Y 























Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base — facilitates ease of handling 
— eliminates top-heaviness — no 
heavy cables on the floor. 


The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 








source, by means of Phototubes. 
All Units use FT-403 G-E Flash- 
tubes and 60-watt T-614 Modeling 
Lamps. 


Licensed under Edgerton, Germeshausen 
Grier patents. 


For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 
YOUNGSTOWN 1, OHIO 











= a 











65 
The 


Professional 
Photographer 





Are you “in the know” about 





For the WEDDING PHOTOGRAPHER — Stereo is the 
one sure way to increase your sales and your profits. 
Stereo costs you less. It eliminates time consuming dark- 
room work. The luxurious Holson Stereo Wedding 
Album gives you the most attractive wedding package 
ever offered—a breathtaking album no bride can resist. 


HOLSON STEREO 
SLIDE BINDERS 


For EVERY PROFESSIONAL PHOTOGRAPHER—Stereo 
opens hundreds of new sales opportunities. Now you 
can actually mount a complete roll of Stereo film in 
less than ten minutes with the new unbreakable Holson 
Stereo Binders. You save time and money. You get 
the finest Stereo Binder made and, as an extra fea- 
ture, you can have your name gold stamped on every 
slide. See it today. 


on 


SLEREO 


HOLSON 
STEREO 
WEDDING 
ALBUM 


Model 3D-100 


This is the only album of its kind. It includes the 
exclusive Holson “wedding white’ self illuminated 
Stereo viewer. The unique, cushioned slide compart- 
ment permits you to vary the number of slides. Order 
the Holson Stereo Album, model 3D-100 from your 
dealer or stockhouse today. 


Here’s how to “get in the know”... . 


Write for complete information about the correct way to sell Stereo for 


weddings, a FREE sample Holson slide, and the complete Holson cata- 


Holson 


Binders 
WD) 


logue of fine wedding and photographic albums, 


Holson Binders, Inc. 


762 Wythe Avenue, Brooklyn 11, N.Y. 
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Make Finer 
School and 
Yearbook 


Portraits 





with the 


KODAK PORTRAIT LENS 


Open up the Kodak Portrait Lens and 
you get incomparable softness that 
flatters your school subjects. At the 
same time you minimize the amount 
of expensive retouching required, 
sometimes a real problem with nega- 
tives of adolescents. Stop down the 
Portrait Lens... and you get the clear, 
crisp brilliance that’s always popular 
with young subjects. This versatility 


makes the Kodak Portrait Lens equally 
good for the finest in portrait work as 
well as for illustrative and commercial 
work. 

Kodak Portrait 


Lens is available in two focal lengths: 


The Lumenized 


12-inch and 16-inch f 4.5, mounted in 
barrel with Iris Diaphragm. Examine 
both at your Kodak dealer's. Then 


make a purchase you'll never regret. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 





Cit 


NR RNR 
ty Wert 
res 


with Kodak Super Panchro- 
Press Sheet Film, Type B 


Load your holders with Kodak Super Panchro- 
Press Sheet Film, Type B, and you are ready 
for any subject under almost any lighting con- 
dition. Its high speed and color sensitivity 
make it particularly suited to candid-type work 
and close-up photoflash pictures. It produces 
Crisp, easy-printing negatives with all types of 
indoor and outdoor illumination including 
Kodatron and fluorescent. Whether you spe- 
cialize in portrait or illustrative or candid pho- 
tography, or in photomicrography, you can 


use Kodak Super Panchro-Press Sheet Film, 
Other Kodak Sheet Films— 
Black-and-White and Color—lInclude: 


Type B, to advantage. Order it from your 


Kodak dealer. Tri-X Panchromatic Ortho-X 


Portrait Panchromatic Panatomic-X 
Super-XX Commercial 


Pah a ett Ao iba a a ihe + Super Ortho-Press Ektachrome 


Ektacolor 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 


Kodak 





